3 


— 


HOUSEHOLDS % AVG. AUD. 


NO. OF PROGRAMS 8 9 28 5 IFR 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00АМ WEEKDAY DAYTIME 7:00AM-4:30PM 
e 11:30PM Daytime. я pod 10:00AM- 1:00- 10:00AM- Chil- 
Once-a-Week — Muli-weekly | L00AM(4) Drama Partic(1) — 10:00AM. LOQPM «ММ (30PM dren'’s(1) 
HOUSEHOLDS % AVG. AUD. 7.8 10.2 4.4 6.9 5.0 3.9 4.9 6.8 6.0 4.6 
NO. OF PROGRAMS 3 3 6 13 10 6 14 12 26 36 


n SEE юн FOR INDIVIDUAL TYPES IN ABOVE SA WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
TO REGULARLY БИР PROGRAMS, EXCEPT FOR TYPES. 
Et INCLUDES 8:30-9:30PM AND 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
FOR REPORTING. 


———mm———— À— — rn 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(T) 


BASED ON NIELSEN ESTIMATES FOR THO WEEKS ENDING SEPTEMBER 11, 1983 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES 
RANK PROGRAM *us. но. (000) RANK PROGRAM 
1 NFL Mera il FOOTBALL 21.9 18,350 10 
2 kE GOT IT M 19.4 16,260 11 Fg ОА a MOVIES4 
3 CBS TUESDAY енг MOVIES 19.1 16,010 12  THREE'S COMPANY 
4 TUE MOVIE OF THE MEEK -NBC(5) 18.7 15,670 13 MATT HOUSTON# 
5 Iu & SIMON М 15,500 14  MISS TEEN USA(S) 
6 А TEAMA 0.0 19,000 15 KNIGHT RIDER 
7 LOVE е nni 14,030 15  LOTTERY# 
В MAGNUM, P. 17.5 14,670 17 PRIVATE BENJAMINA 
9 нш STREET BLUESA 17.3 14, 1500 17 THU MOVIE OF THE WEEK-NBC(S) 


(1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


WEEKEND DAYTIME 


ма че; 
Regular speia) ЕТ 

9.5 5.4 7.9 

6 6 12 


1 PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
ARE EXCLUDED. 


AUDIENCES. 
*us. но. (000) 
17.1 14,330 
16.5 13,830 
16.4 13,740 
16.1 13,490 
15.9 13,320 
15.7 13,160 
15.7 13,160 
15.5 12,990 
15.5 12,990 


1ST SEP. 1983 REPORT 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1, 
PROGRAM NAME JA, зї 


мк STANT 
* DAY TIME DUR NET Wes 


оғ 


NO. PROGRAM 
STATIONS | COVERAGE 


WK 1 WK 2 |WK 1 WK 2 


HOUSEHOLD AUDIENCES 


3 AVG. 
SHARE AUD. 
% (0,000) 


тс | НО. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME EO STATIONS | COVERAGE = : 
| VG. 
мк START E| AUD. SHARE АШ): 
* DAY “TIME DUR NET мк WK 2|WK 1 WK 2 % 7% (0,00) 
*EVENING 
А TEAM 25 | 209 99 A 18.0 32 1508 
1 TUE. 8.00P 60 NBC A B 18.7 31 1567 
АВС COMEDY SPECIAL 4 | 196 95 А 110 21 922 
1 FRI. 8.30P 30 ABC CS B 9.7 20 813 
ABC MONDAY NIGHT MOVIE SP(S) 143 84 A 10.0 17 838 
1 MON. 8.00P 167 ABC FF 
AN МОМЕ SPECIAL(S) 182 96 А B. 18 729 
" 7.00Р 120 ABC ҒҒ 
^ S не FARF 225 | 188 182 96 95 |A 12.5 21 1048 
1 MON. 9.51P 2 ABC N B 14.8 24 1240 
1 TU-TH 9.58Р 1 
1 FRI. 8.57P 2 
2 MON. 8.58P 1 
2 TU& Н 9.58Р £ 
2 THU. 8.28P 1 
2 FRI. 10.08P 2 
aae NEWSBRIEF-SAT. 45 |189 191 93 97 |А 14.0 27 1173 
l SAT. 8.58Р 1 ABC N B 17.8 31 1492 
2 SAT. 9.58P 1 
ABC неше 46|136 194 86 97 |А 12.6 23 1056 
1 SUN. 9.48P 2 ABC N B 15.9 25 1332 
2 SUN. 9.54Р 1 
5р E FOOTBALL SPECIAL(S) 205 99 |А 14.4 26 1207 
THU. 8.30P 198 ABC SE 
ж SAT. PREVIEW SPECIAL(S) 180 94 11.6 21 972 
2 TUE. 8.00P 30 ABC EA 
ABC SPORTS UPDATE-SAT 46| 175 167 88 90 |A 11.1 23 930 
1 SAT. 8.33P 2 ABC SN B 14.6 26 1223 
2 SAT. 8.58Р 1 
ABC SPORTS UPDATE-SUN 44|164 195 94 98 |A 11.8 21 989 
1 SUN. 8.27P 1 ABC SN B 14.1 23 1182 
2 SUN. 8.55P ? 
АВС SUNDAY NIGHT MOVIE 37 | 142 203 88 98 А 13.2 23 1106 
š SUN. 9,00P 120 ABC FF B 16.1 21 1349 
SUN 8,00P 167 
К JM D NEWS TONIGHT 230 | 206 196 99 97 А 9.4 20 188 
6.30P 30 ABC N B 10.9 21 913 
ABC ARR NEWS TONIGHT -SUN 39| 160 161 87 86 |A ға 16 595 
6.30P 30 ABC М B T.3 15 612 
AE. 10|193 194 296 99 |A 12.1 22 1014 
1 SUN. 8.00P 30 CBS CS B 12.7 26 1064 
2 SUN. 8.32P 30 
ДЕ BUNKER'S РІ. АСЕ(В) 129 19 7.0 13 587 
MED. 8.00P 30 CBS CS 
BENSON 10 | 199 96 А 11.1 23 930 
1 FRI. 8.00P 30 ABC CS B 10.5 23 880 


5 KEY: А-= CURRENT REPORT B—SEASON AVERAGE 


BEST OF TIMES(S) 

1 MON. 8.30P 30 CBS CS 
CAGNEY & LACEY 

1 MON. 10.00P 60 CBS OP 
? MON.  10.23P 60 


CASABLANCA SP. PART 2(5) 
l SAT. 10.00P 60 NBC GD 
CBS EVENING NEWS-RATHER 230 
M-F 6.30P 30 CBS N 


CBS NEWS SPECIAL(S) 
1 FRI. 8.00P 60 CBS DN 


CBS SAT. NEWS-SCHIEFFER. 36 
1 SAT. 6.30P 30 CBS N 
CBS SAT. NIGHT MOVIE 44 


SAT. 9.00Р 120 CBS ҒҒ 
CBS SPECIAL MOVIE PRSNT.(S) 
2 FRI. 9.00P 120 CBS FF 


59 TUESDAY NIGHT MOVIES 37 
2 TUE. 9.00Р 120 CBS FF 
CBS WEDNESDAY NIGHT MOVIE 33 


1 WED. 8.00P 180 CBS FF 
2 WED. 9.00P 120 
сат DAREDEVILS(S) 

. 9.00P 120 ABC U 
аны 29 
2 THU. 9.30P 30 NBC CS 

DALLAS 43 
1 FRI. 9.00P 60 CBS GD 
DIFF'RENT STROKES- ЗАТ» 43 
SAT. 8.00P 30 NBC CS 
DUKES OF HAZZARD 44 
2 FRI. 8.00P 60 CBS CS 
DYNASTY 11 
WED, 10.00P 60 ABC GD 
EISCHIEO 11 
1 FRI. 10.00P 60 NBC ОР 
EYE ON HOLLYWOOD 4 
1 THU. 8.00P 30 ABC GV 
i ur ШЕ 39 

9.00P 30 NBC CS 
FALCON `СВЕ$Т 15 
1 FRI. 10.00P 60 CBS GD 
FALL GUY 19 
WED. 8.00P 60 ABC A 


193 


205 
198 


208 


174 
201 


194 
204 


210 


194 


199 


195 
200 


194 


157 


168 


203 


182 


155 


90 
90 


89 
99 


99 
86 


98 


98 


97 


99 
96 


99 


93 
98 


96 
99 


99 


99 |A 
B 
А 
98 |А 
B 
А 
А 
B 
97 |А 
B 
98 |A 
99 |А 
B 
97 |А 
в 
А 
99 |А 
B 
A 
B 
87 |А 
B 
85 |А 
B 
99 |А 
B 
А 
B 
A 
B 
97 |А 
в 
А 
в 
B9 |А 
в 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


k PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 1983 REPORT 


NO. OF. | PROGRAM | HOUSEHOLD AUDIENCES U PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME ЕТ STATIONS | COVERAGE TA avc] | PROGRAM NAME EE STATIONS COVERAGE А 
k É м VG. AVG. 
WK START E| AUD. SHARE AUD.|| WK START E| AUD. SHARE AUD. 
* DAY TIME DUR мет икт WK 2|WK 1 wk2|Y| % >% qu * pav — TIME рик мет ынк WK2 WKi WK2|Y| % — % (9000) 
EVENING CONT'D 
FAMILY TIES 2|193 181 94 97 |A 13.4 LOVE, SIDNEY 16 [171 90 А 12.1 21 1014 
WED. 9.30P 30 NBC CS B 134 23 1123 1 MON. 8.00P 60 NBC CS B 12.2 22 1022 
FANTASY. ISLAND. 33 207 99 |А 14.9 27 1249 ||MAGNUM, P.I. 44 |197 181 99 96 |А 17.5 31 1467 
2 SAT. 10.00Р 60 ABC A B 15.9 30 1332 THU. 8.00Р 60 CBS PD B 20.4 34 1710 
FRI MOVIE OF THE HEEK-NBC(S) 179 90 A 87 17 129 | | МАМА5 FAMILY 3 154 88 |A 13.2 23 1106 
1 FRI. 8.00P 120 NBC FF 2 THU. 8.З0Р 30 NBC CS B 13.3 24 1115 
FR MOVIE OF THE HEEK-NBC(S) 166 86 |A 5.8 11 486 ||M*A*S*H 12 |154 195 89 99 |А 14.2 22 1190 
2 FRI. 8.0ОР 180 NBC FF 1 MON. 9.00Р 30 CBS CS B 16.1 26 1349 
GIMME A BREAK 3 157 89 |А 10.6 20 888|| 2 MON. 9.23Р 30 
2 THU. — 8.00P 30 NBC CS B 116 23 972 ||MATT HOUSTON 1 203 99 |A 16.1 30 1349 
2 FRI.  9.30P 90 ABC PD B 16.1 30 1349 
GLORIA(B) 130 во |А 6.7 12 561 
2 WED. В.30Р 30 CBS CS MISS TEEN USA(S) 194 99 A 15.9 26 1332 
GOODNIGHT, BEANTOWN 2 |146 197 86 99 |А 12.7 23 1064 || l TUE. 9.00Р 123 CBS АС t 
1 SUN. ' 9.30P 30 CBS CS B 12.7 23 1064 | | MURDER INK(S) 174 94 |A 12.9 23 1081 
2 SUN. 10.02Р 30 2 TUE. 8.00Р 60 CBS GD 
HAPPY DAYS 2 |205 166 98 89 |А 11.5 20 964 | | КӨС MAJOR LGE. BSBL-TUE(S) 201 99 |A 10.4 18 872 
1 TUE. 8.00Р 30 ABC CS B 115 20 964|| 2 TUE.  8.00P 181 NBC SE 
2 TUE. 8.30Р 30 NBC MONDAY NIGHT MOVIES 31 [177 96 A 16.5 27 1383 
HART TO HART 36 | 207 199 99 99 |А 141 24 1182|| 1 MON. 9.00Р 120 NBC FF B 16.1 26 1349 
NBC NEWS DIGEST-M-F 228 | 163 146 ва 78 |А 10.0 17 838 
B 18.3 231 1534|| 1 M-W 8.582 1 NBC N B 119 19 997 
TUE.  10.00P 60 ABC PD ҰНЫ 52801 í 
HEAVYWEIGHT CHAMP. BOXING(S) _ 200 98 |^ 1145 21 964|| 1Р1.  9.04P 1 
2 5АТ. 9.00P 120 NBC SI 2 МОМ. 9.37Р 1 
HILL STREET BLUES Eas 207 9» | 20-3. Sb Meg знати 8 s 1 
HUM acá ` NBC NEWS m 22- -Ғ 104 | 170 169 87 90 |А 12.0 20 1006 
IT TAKES THO 4 | 206 99 ^ 10.5 17 8801) (ТЕ.  9.48p 1 NBC N B 12.2 19 1022 
9.30P 30 ABC CS B 111 19 930|| |j rmi 9j58P 1 
JEFFERSONS 42 14а 1% 85 99 |А 150 26 БОРТ. Ә:58Р 1 | 
ы 30 CBS CS : 
ЕТЕКТЕ: NBC MEWS DIGEST-SAT gg y $ 168 145 86 a0 |^ $1 18 тез 
JOANIE LOVES CHACHI 12 | 202 эт A па 19 930| wc ois ші? z SAT. 23 182 әт |А 107 19 897 
1 TUE. 8.30Р 30 ABC CS ч is ac МЕ 990|| 25АТ. 9.5 1 NBC N B 8.7 15 79 
14 . 
MUN ШЕ оор во cas co NBC NEWS — 1 853 ав |169 171 ва er |A 12.4 22 1039 
SUN. — B. . 
KNIGHT RIDER 2|187 194 95 96 |A 15.7 29 1316 wc Mais DIGEST-2-9UN. 19|151 80 А 106 22 92 
10 | 19 
veis Duong 00Р 60 CBS GD B 11:2 21 939 || мс менту ММБ SAT. CN зв |165 153 вв ®|А вв 21 121 
SAT. 6.30Р A 
LITTLE HOUSE BEGINNING-SP(S) 190 94 [А 11.4 18 9551 вс NIGHTLY NEWS 229 | 203 197 99 96 [А 49.5 20 196 
2 МОМ. 8.25Р 120 NBC GD М-Р 6.30P 30 NBC N B 10.7 
LOTTERY 1 202 99 |А 15.7 31 1316 әв |А 14.3 26 1198 
2 FRI. 8.00Р 90 ABC A B 15.7 31 1316||wac sony NIGHT MOVIE вс ғ 165 198 87 К wo æ ma 
LOVE BOAT 43 207 99 |A 17.7 32 1483 || NCAA FOOTBALL SPECIAL(S) 204 99 A 10.1 22 846 
2 SAT. 9.00P 60 ABC CS В 18.6 33 1559|| Y SAT. 9.00P 202 ABC SE 


7 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


: PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 15Т SEP. 1983 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 1 NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME STATIONS | COVERAGE PROGRAM чш E STATIONS | COVERAGE 
AVG. AVG. 
w START AUS: SHARE AUD] wK E| AUD. SHARE AUD. 
{олу "ME оов мет TIE Wk 1 wk 2lwk 1 wk 2 WD. SHARE ШОИ K DAY - TIME DUR NETTE Wk: wk камка | ^Ш SHARE О) 
EVENING. CONT'D 
60 MINUTES 46 |206 207 99 99 |А 14.8 30 1240 
NEWHART 2 |160 195 90 99 |А 15.0 24 1257 1 SUN. 7.00P 60 CBS DN 
lTDN. 9.302 30 CBS cs В 15.0 24 1257|| 2 SUN. — T.32P 60 B 22.2 39 150 
Z SQUARE PEGS 12 |167 194 92 98 |А 10.9 19 913 
NÉHSBREAK-WED() 117 72 |A 8.2 311 520 1 MON. 8.00P 30 CBS CS 
2 МЕО. 8.58Р 1 CBS N 2MN. 8:29? 30 B 112 22 939 
NEHSBREAK-M-F 227 | 177 13 90 88 |А 11.8 20 989 ||.) HOOKER 42 |176 173 88 90 
1 MHF —8.58P 1 CBS М B 13.7 22 1148 SAT.  8.00P 60 ABC ОР В 19:8 22 156 
li s T THATS INCREDIBLE SPEC(S) 194 95 |A 13.2 23 1106 
d E MON. 8.30Р 30 ABC PV 
2 TU&F 8.59 1 THREE'S COMPANY 40 |210 185 99 95 |А 16.4 27 1374 
2 TH.  8:57P 2 TUE. 9.00Р 30 ABC CS B 19.0 30 1592 
NEHSBREAK-SAT. 46 |185 191 93 ^ pl 18 595 || Tu MOVIE or THE WEEK-NBC(S) |200 99 А 15,5 26 1299 
SAT. 8.5ІР 2 CBS N B 104 19 872 THU. 8.00Р 180 МВС FF 
NEHSBRE AK-SUN. 46|180 190 90 A 13.8 24 1156 || ТОО CLOSE FOR COMFORT 5|202 177 98 91 |А 10.4 18 872 
1 SUN.  8.58P 1 CBS N B 162 25 1358 || 1 THU. 8.30P 30 ABC CS B 96 18 B04 
2 SUN. 9.30Р 1 2 THU. — 8.00Р 30 
NFL MONDAY NIGHT FOOTBALL 1 205 99 |А 21.9 39 1835 ||TRAPPER JOHN, M.D. 200 99 |А 14.4 28 1207 
2 МОН. 9.00Р 200 ABC SE 8 219 39 1835|| 2 SU.  10.32b 54 CBS GD B 18.0 31 1508 
9105 38 | 211 190 99 A 14.44 23 1207 | | ТЕ MOVIE OF THE WEEK-NBC(S) |201 99 А 18.7 31 1567 
TUE. — 9.30P 30 АВС CS B 17.8 28 1492|| 1 TUE. 9.00Р 120 NBC FF 
ONE DAY AT A TIME 1з | 189 200 94 99 |А 14.0 25 1173 | | 20/20 41 | 206 99 A 14.2 24 1190 
1 SUN. 8.30Р 30 CBS CS B 14.0 27 1173|| 1 THU.  10.00P 60 ABC DN B 15.1 26 1265 
TEM. AME Ж THO MARRIAGES 2|2o7 200 зә 99 |^ 13.5 23 nn 
POWE STAR 3|185 166 91 86 |A 7.7 16 645 WED. 9.00Р 60 АВС GD 13:5 23 118 
1 SUN. ТОР 40 NBC со B 7.2 15 603 || МАТ DISNEY 7 | 195 197 98 97 |А 6.9 14 578 
2 SUN. 7.00Р 60 5) 8.00P 60 CBS РУ B 7.2 16 603 
PRIVATE BENJAMIN 8 195 99 |A 15.5 24 1299 
13:1 23 1098 | | WALT DISNEY SPECIAL(S) 194 97 А 89 16 746 
2 MON. 8.53Р 30 CBS CS 8 REDIRET SPEAL a oy 
QUINCY, ME. 10 | 184 94 A 11.0 23 939 || МЕ GOT IT MADE 1 197 99 |A 19.4 32 1626 
1 SAT. ^ 9.00P 60 NBC ОР B ва 17 704|| 2 TU. 9.00Р 30 NBC CS 8 19.4 32 1626 
QUINCY, мє, $РЕСГА! (5) 201 зә |А пі 9 8800 Ате расе 
is. 790 мое АВС NEWS:NIGHTLINE VILE 90 sa |a 54017 453 
REAL. PEOPLE 43|196 176 95 92 |А 11.0 20 922|| 1 MIUF 11.30Р 61 ABC А 
WED. 8.00Р 60 NBC PV в 15.1 25 1265 || 1 MEO. 11.30Р 65 
REGGIE 4 | 207 99 А 105 17 880 1 Thu. 2.30 69 
yj Я 30 ABC CS в 110 19 922 ; E 
1 THU.  9.00P 30 AB PR. E 40 
RIPLEYS BELIEVE IT-NOT 38 189 sa A 10.4 2 5% ? THU. 12.18А 12 
Р 60 ABC U в 7 
ST. Т. А нен 0 3| 191 16 98 92 |А 127 23 1064 ABC. NWSNIHTLIE-THB) _ ^ 19 95 |А 3.3 17 277 
B 13.3 24 Д ; 
а АВС NEHS:NIGHTLINE - THU(B) 196 98 А 6.3 28 528 
SILVER. SPOONS аз |292 i54 95 вә |А 11-8 23 %а|| 1 THU. 12.304 20 ABC N 
OP 30 NBC CS w 
sno ë SIMON 07 39 | 198 194 99 98 |А 18.5 30 1550 | | АВС NEHS:NIGHTLINE-MON(B) 175 94 |А 4.0 22 335 
9.00P 60 CBS PD B 19.5 21 1634|| 2 MON.  12.50A 40 ABC М 


9 KEY: А. == CURRENT REPORT B—SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


? — PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) IST SEP. 1983 REPORT 


“ NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM 
HOUSEHOLD 
PROGRAM NAME ғ STATIONS | COVERAGE PROGRAM NAME sd, STATIONS | COVERAGE AUDIENCES 
нк START мк START É 
Е 
# DAY TIME DUR NET кт WK 2|WK 1 ИК? * DAY TIME DUR мет ИК wk 2 [WK 1 wK 2| Y 
LATE FRINGE CONT'D 
ABC NEHSENIGHTLINE-TUE(B) 177 94 ' 
2 TUE. 12.304 17 ABC N МҮҢ 1, зор ті сав | 168 85 88 8 $9 0 28 
1 TUE. 12.044 81 i 
ABC WEEKEND REPORT-SAT. 46 |158 163 вт 88 4 
L SAT. 12.224 15 двс N 8 $2 n % 1T: 13:304 75 
: 00Р 15 lFRI. 12.004 84 
ABC WEEKEND REPORT-SUN(B) 113 72 А аз 9 360|| 2 MON. 12.23 
1 SUN. 11.00Р 15 ABC N 2 TUE, 12.00 19 
ABC WEEKEND REPORT-SUN. 45 165 88 2 2 WED. 12.04А 82 
2 SUN. 11.00Р 15 ABC М 8 аз 10 300 2180. 12.009 т 
cis NEWS NGHTHATOH- T 209| 64 6 61 56 |А 11 12 92 |121 з 76 
IMU 200 30 css N 8 13 17 8 Да ve Ж п во ces 2291184 168 85 86 А 31 24 280 
- 2.044 26 d 4.2 
2 MON. 2.28AÀ 7 1 тн. MEN 2 <> 552 
2 TUTHSU 2.00А 30 10. PA 46 
2 WED. 2:044 30 1 MEE 45 
es NEWS NIGHTWATCH-2 225| 99 109 84 90 |A 5 2 MON. — 1:35A 48 
1 МОМ. 2.48A 192 CBS М 8 11 5а 52| 2m lm 41 
1 TU-TH 2.30А 210 2 WED. 1.26A 38 
1 SUN. 2.30А 66 2 THU. 1.104 50 
& 3.44А 136 2 FRI. 1.16А 40 
NBC LATE NIGHT MOVIE 46 55 56 39 42 |A 1.8 5 151 
2 MIUTHS 2.304 210 1 SUN. 11.309 43 NBC FF B 16 5 1% 
2 WED. 2.34А 206 2 SUN. 11.30P 39 
CBS NEWS SPCL REPORT-THU(S) 189 98 A 8.1 21 679 || мс NEWS OVERNIGHT-M-F — 228|146 145 91 91 |А 1.4 14 117 
1 THU. 11.30P 30 CBS N à e- ҺА 68 NBC N B 1.5 14 126 
TUE. -30А 
CBS SUNDAY NEHS-OSGO0D 46| 94 121 60 67 |А 5.0 12 419|| ] ED. 1.304 44 
H Em 11.00P 15 CBS N B 5.8 12 486 ] THU. 1.50А 43 
2 SUN.  11.32P 15 1FR 2; 6 
CHALLENGER-LAUNCH III(S) 165 94 А 2.6 18 218 2 MON. ржы 2 
1 MON. 2.00А 46 ABC N 2 TUE. 1.33A 45 
CHALLENGER-LANDING IIS) 143 87 д. 205: Ee a 
1 SUN. 3. 30A ABC N 2 FRI. 2.00A 44 
мү LETTERMAN 1 178|183 175 97 95 |A 2.6 14 218 , 1 
1 MW 12.30А 30 NBC GV B 3.1 16 260 SATURDAY: NIGHT 41| 200 197 98 98 |А 6.44 20 536 
1 THU, 12,504 30 11.30P 80 NBC GV B Ul 22 595 
2 MON, 12.554 30 ФОАТ. ЗОР 79 
2 TUE. 12, MA 30 тонар. SHOW 229 | 200 202 97 98 |А 6.2 20 520 
2 W& TH 12.304. 30 1 М-М 11.30P 60 NBC GV B 6.7 22 561 
1 TH & F 11.50P 60 
p LETTERMAN II 178 | 182 173 97 95 |А 2.1 15 116 
РИШ 1,004 зо с GV B 24 ША ФЕ 159 60 
" . 30 К x 
1 2 W-F  11:30P 60 
2 MON. —1:25A 30 
2 TUE. 1.03А 30 - 
2 ТОЕ. 1:084. 90 US OPN HILITES-TEN-MON(S) е 172 93 |A 41 12 зад 
Ew NIGHT VIDEOS 5|19? 188 98 98 |А 3.8 20 318] 5 ОРМ HILITES-TEN-TUE.(S) 179 93 |A 5.3 15 444 
3 LIB i EU 20 NBC PC B 4:5. 227-311 2 TUE.  11.30P 30 CBS SC 
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Шы. SEP. 1983 REPORT 


HOUSEHOLD AUDIENCES 


É | AUD. SHARE AUD; 
Y| % — % (0000) 


тб | NO. OF. | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME «ДВ, STATIONS | COVERAGE 
K| AVG. AVG. 
мк START Е| AUD. SHARE AUD. 
# DAY TIME DUR мет ика WK2]WK1WK2|Y| % > % (0,00) 
LATE FRINGE CONTO 
US OPN HILITES-TEN-WED.(S) 178 93 4.8 15 402 
2 MED. 11.30P 34 CBS SC 
US OPN HILLTES- TEN-THUS) 17 93 61 18 si 
2 THU.  11.30P 30 CBS SC 
5 ОРМ HILITES-TEN-FRL(S) 173 91 4.7 12 394 
2 FRI. 11.30P 30 CBS SC 
US OPEN HIGHLIGHTS TNS-TUS) — | 177 92 ал 13 344 
1 TUE.  11.33P 31 CBS SC 
US OPEN HIGHLIGHTS TNS-WE(S) 177 92 А 4.9 15 411 
1 WED. 11.30P 30 CBS SC 
US OPEN HIGHLIGHTS TNS-TH(S) 174 91 A 3.6 12 302 
1 THU. 12.00M 30 CBS SC 
US OPEN HIGHLIGHTS TNS-FR(S) 172 90 А 5.0 13 419 
1 FRI. 11.30P 30 CBS SC 
*WEEKDAY DAYTIME 
ABC DAY NEWSBRIEF-MON(B) ш тт |А ors 20 69 
2 MON. 1.57Р 2 ABC N 
ABC DAYTIME NEWSBRIEF-M-F 227 | 182 181 95 92 |A 7.8 26 654 
1 MTUMF — 1.57P 2 ABC N B 83 27 6% 
1 THU. 1.56P Е 
2T 1157р 2 
ABC WORLD NEWS-MORN-645A 160 | 151 139 88 85 |А 1.3 13 109 
M-F 6.45A 15 ABC N B 1.8 16 151 
ALL МҮ CHILDREN-MON(B) 121 во |А 76 21 637 
2 MON. 1.00P 60 ABC DD 
ALL MY CHILDREN 228 | 206 204 99 99 |А 8.4 28 104 
1М-Е 1.00P 60 ABC DD в 93 31 79 
2 TUE. 1.00P 28 
1.34P 26 
2 Wr ^ 1100Р 60 
ANOTHER. WORLD 228|201 194 99 96 |A 5.5 19 461 
м-ғ ?.00P 60 NBC DD B 5.1 18 427 
AS THE МОРІ 0 TURNS 931 | 199 201 99 98 А T.6 25 637 
1 M-TH l.30P 00 Ch5 DD в 1.6 26 637 
1 FRI 1.30Р 13 
& 1,49Р 41 
2 шет 1730р 60 
CAPITOL 231 | 194 195 96 96 A 6.1 22 511 
1 М-Р ?.30P 20 C85 DD в 5.9 21 494 
2 TU-TH 2.30P 30 
CBS ERLY MORN.NEMWS -MON(B) 83 71 A 5 9 42 
2 MON. 6.30А 30 CBS N 
Б Наа MORNING NEWS 224 | 124 130 86 88 |A 1.4 19 117 
M-F 6.30А 30 CBS М B 1,2 15 101 


un 
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6.304 30 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


NT PROGRAM 
PROGRAM NAME н STATIONS COVERAGE 
WK START 
# DAY TIME DUR NET Ti 1 WK 2 WK 1 WK 2 
CBS MORNING NEWS 1-MON(B) 133 83 
2 MON. — 7.30A 30 CBS N 
CBS MORNING NEWS 2-MON(B) 134 84 
2 MON. — 8.30A 30 CBS N 
CBS MORNING NEWS 1 224 |193 195 99 99 
1 M-F 7.30A 30 CBS N 
2 TU-F 7.30А 30 
CBS MORNING NEWS 2 224 |192 195 99 99 
1 M-F 8.30A 30 CBS N 
2 TU-F 8.30A 30 
CHILD'S PLAY-MON(B) 105 т 
2 MON. 10.30А 30 CBS ОР 
CHILD'S PLAY 232 | 166 163 86 82 
1 МТШЫҒ 10.30A 30 CBS QP 
1 THU. 10.304 6 
& 10.424 3 
2 TU-F 10.30А 30 
DAYS OF OUR LIVES 229 | 205 196 99 96 
М-Е 1.00P 60 NBC DD 
DIFFRENT STROKES M-F 45 |140 141 84 83 
M-F 10.004 30 NBC CS 
DREAM HOUSE 181 185 95 95 
lM-F 11.304 30 NBC QG 
2 TU-F 11.30А 30 
DREAM HOUSE(B) 152 78 
2 MON. 11.30А 30 NBC QG 
EDGE OF NIGHT 227 | 145 132 75 72 
1 МТШЫҒ 4.00Р 30 ABC DD 
l THU.  4.07Р 23 
2 M-F 4.00Р 30 
FACIS OF LIFE M-F 45 | 147 143 73 71 
M-F 12.00 30 NBC CS 
FAMILY FEUD 181 166 89 85 
1 M-F 12.00№ 30 ABC ОР 
2 МИНЕ 12.004 30 
2 TUE.  12.00N 22 
FANTASY 233|151 146 81 80 
1 M-F 3.00P 60 NBC QG 
2 Mr —3.00P 60 
2 TUE. — 3.10P 50 
GENERAL HOSPITAL 227 | 208 206 99 99 
1 M-F 3.00P 60 ABC DD 
2 TU-F — 3.00P 60 
GENERAL HOSPITAL -MON(B) 134 81 
2 MON. 3.00Р 60 АВС DD 


А 17 12 142 

3 15 285 
A 3.6 21 302 
B 3.3 18 277 
А 3.5 18 293 
B 3.4 16 285 
А 4.5 14 377 
А т Af SO 
B 4.2 19 352 
А 6.9 22 578 
B 5.9 20 494 
А 4. 20 369 
B 5.5 24 461 
А 49 21 41 
B 4.5 19 377 

5.5 16 461 
А 3:6: 11 302 
в 3.7 12 310 
А 3.6 14 302 
в 4.5 16 317 
А 4.6 17 385 
в 5.3 20 444 
А 3.5 11 293 
B 3,5 12 293 
А 97 31 813 
B 9.9 33 830 
^ T.9 22 662 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST SEP. 1983 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES ra | мо. оғ | PROGRAM. | WouSEMOLD AUDIENCES 
PROGRAM NAME RN эзи» | COVERAGE PROGRAM: NAME 5 STATIONS ҮП , 
мк START ы Е мк START E A SHARE A 
Ж DAY TIME DUR мет ика WK 2 WK 1 WK 2 V DAY TIME DUR NET RPERWK 1 WK 2 WK 1 wK 2| Y T ) 
WEEKDAY DAYTIME СОМГО 
GOOD MORN, AMER-730(B) 135 82 А 2:5 18 210 || PRICE IS RIGHT 2 231 |204 205 99 98 |A 8.9 37 146 
2 MON. 7.30А 30 ABC М 1 M-F 11.30A 30 CBS AP B 8.7 36 729 
2 TU-TH 11.30А 30 
GOOD MORNING, AMERICA-730 229 | 208 204 99 99 |А 4.1 24 344 RYAN'S HOPE -MON(B) 120 18 ДА 5.5 16 461 
1 M-F 7.30А 30 ABC N B 5.0 27 419 2 MON. 12.30P 30 ABC DD 
2 TU-F 7.30А 30 
GOOD MORNING, AMERICA-830 228 | 205 200 99 97 А 4.8 24 402 || RYANS HOPE 228 | 184 179 95 95 А 4.9 18 411 
1 M-F 8.30А 30 АВС М B 5.5 26 461 1 MW 12.30P 30 ABC DD B 5.4 20 453 
2 TU-F — 8.304 30 І THU. 12137P 23 
: І РАІ. 12:300 5 
5000 HORN AER: HON- 83008) 130 ви |А 36 15 30 а 1252р 8 
8.30А 30 ABC N 2 TU. 12.33P 27 
өше "LIGHT 230 | 203 205 99 99 |А TY 25 645 ? W-F 12.30P 30 
1 M-F 3.00P 60 CBS DD B 7.4 25 620 SALE OF THE CENTURY 165 |153 150 86 85 |A $.1 22 427 
2 TU-TH 3.00P 60 1 MTUMF 10.30A 30 NBC QG B 4.6 20 385 
1 THU. 10.304 15 
LOVING 49 | 205. 201 97 96 |A S.T 16 310 - 
1 М-Р. 11.304 30 АВС 00 | 8 34 15 Зот ^x^ 
2 TU-F 11:30А 30 SEARCH FOR TOMORROW 229 |160 152 во 78 |A 3.3 12 277 
LOVING-MON(B) 131 81 A 4.4 13 369 1 M-TH 12.30P 30 NBC DD B 2.9 11 243 
2 MON. 11.30А 30 ABC DD 2 M-F 12.30P 30 En 35 
ETALI 228 |123 123 68 63 |А 3.4 2 
NBC NEWS AT SUNRISE(B) 133 s olx ue зз чет ТАТЕ е sd s 8 30 10 251 
| 2 TU-TH 4.00Р 30 
na _ А 
2 MON. 6.30А 30 NBC 5 TODAY ЅНОИ-7.30АМ 229 | 204 204 99 99 |А 3.2 19 268 
NBC NEWS AT SUNRISE 159 163 вә 89 |A 1.3 14 109 || LM-F 7.304 30 NBC N B 38 20 318 
1 M-F 6.30A 30 NBC ТЫ в 1,2 14 101 2 TU-F 7.30А 30 
2 TU-F 6.30A 30 КОКЕ) 168 85 2.1 15 176 
2 MON. 7.30) ВС 
NEHSBREAK=11.57-MONB) | 119 тз 5.8 17 486 8; сово y 
2 MON. 11,5 cas N TODAY SHOH-8.30AM 228 | 204 204 99 99 |A 4.1 21 344 
мек ауа озо | 178 178 s8 вт |А т.а 30 620|| 1 M-F- 8.304 30 NBC N B 42 20 352 
1 МЕР Ш.57А 2 CBS N B 7.2 30 603|| 2 TU-F — 8.30A 30 
2 TU-TH 11.57А 2 TODAY SHOL-8.: epp 168 85 |А 3.6 15 302 
A N 
NEWSBREAK-3.57 230 | 188 190 94 94 |A 6.1 19 511 SAN 2:908 PONEN 
4 -M-F. 3.57P 2 CBS N B 6.2 19 520 TOO CLOSE-COMFORT DAYTIME 50 | 188 174 95 91 А 4.1 AT 344 
2 TU-TH_3.57P 2 1 MTUWF 11.00A 30 ABC CS B 46 18 385 
ONE LIFE TO LIVE 228 | 207 205 99 99 |А 8.0 28 670 i THU. д 1ЗА 17 
1М-Ғ 2.00Р 60 АВС 00 в 8.0 28 670 2 M-F ОА 30 
2 TU-F 2.00Р 60 %25,000 PYRAMIDS MON(B) 104 72 |А 4.9 16 411 
2 MON. 10,00A 30 CBS ОР 
ONE LIFE ТО LIVE-MON(B) 129 79 |А 7,2 20 603 
2 MON. 2.00P 60 ABC DD $25,000 PYRAMID 232| 166 164 88 86 А 4.1 19 344 
PRICE I$ RIGHT IMON) 132 78 5.3 18 444|| I M-F 10.004 30 CBS QP B 413 20 360 
2 MON.  11.00A 30 CBS AP 2 TU-F 10:00А 30 
15 OPN TENNISONS) 136 вэ |A 45 12 37 
PRICE 15 RIGHT 2-NONB) 131 тт 6.6 20  553|| 2 MON. 12.30P 330 CBS SE 
АР 
PRICE TS RIGHT 1 230 | 204 205 99 98 |А 6.7 29  561||US OPN TENNIS-FRL11:00AM(S) 200 98 |А 2.9 1⁄4 243 
1 MIUMF 11.00A 30 CBS AP 8 6,8 30 570|| 2 FRI. 11.00А 90 CBS SE 5 
1THU. 11:03А 27 US OPN TENNIS-FRL. 1:00PM(S) 201 99 |А 36 13 302 
2 TU-IH 11.00A 30 2 FRL. 1.005 240 CBS SE 


15 KEY: A CURRENT REPORT В SEASON AVERAGE 


FOR EXPLANATION Or SYMBOLS, SEE PAGE А. 


6 — PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) : IST SEP. 1983 REPORT 


^ 
0. ОҒ | PROGRAM | HOUSEHOLD AUDIENCES wc | No. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME МЕ | Модне COVERAGE "WS wg] | PROGRAM NAME ЙЫ, STATIONS | COVERAGE T с 
WK START E| AUD. SHARE AUD.|| WK START | E| AUD. SHARE AUD. 
# DAY TIME DUR NETRPESWKIWK2|WK1WK2 Y| % — % € # DAY TIME DUR NET Rib wc WK2|WK1WKk2|Y| % 5 (9000) 
МЕЕКОАҮ DAYTIME CONTD 
DATO 1 SUN. 12.30P 29 CBS SC B 6.8 24 570 
WHEEL OF FORTUNE 163 | 199 192 97 95 |А 6.7 28 561 ? SUN.  12.30P 30 
M-F 11.004 30 NBC 06 B 63 27, 508 
YOUNG AND 127908189598 "231 |204 206 99 99 |А 8.5 31 712 [CBS NFL FOOTBALL GAME 1 2 [204 198 99 99 |А 12.4 34 1039 
1 MAI 12.30Р 60 CBS DD B 82 31 687|| 1 SUN.  12.59P 201 CBS SE B 12.4 34 1039 
1 THU.  12.30P 33 2 SUN. 1.00P 192 
& LIP 13 CBS NFL FOOTBALL-POST 1 |195 9 A 54 13 453 
1FRI. 121300 5 1 SUN. 6.522 8 CBS SC B 54 13 453 
oue 8425 51 DKES Ж 29 199 195 95 98 |^ ав 1з 402 
5241154 SAT. 10.30А 30 CBS СА в 58 23 
ep tale е 80 FACE THE NATION ав |115 108 ві 79 |А 29 10 243 
*LEEKEND DAYTIME T болат || SON. 1.9 30 саз cc B 30 11 251 
ABC WEEKEND SPECIALS 40 | 184 179 1 А 5; 
е f 31 17 457 || FLASH GORDON aa |120 117 66 63 |A 4.0 14 335 
SAIs 19:008, 30: OEE B SAT. 12.30P 30 NBC CA B 3.6 12 302 
ABC WIDE WORLD-SPORTS SAT 33 | 207 99 А 6.6 18 553 | | FLINTSTONE. FUNNIES 46 |192 192 95 95 А 2.8 21 235 
1 SAT. 5.00Р 90 ABC SA B 80 19 570 || SAT. В.00А 30 мас CA B 32 24 268 
AMERICAN BANDSTAND 83 40|1 168 вт в5 |A 4.8 16 402 
: T1 || cany семан оюы ат | 199 i98 95 93 |А 5.1 20 427 
SAT. 12.30P 60 ABC PC B 4.5 15 3 T. 10.30A 30 NBC © B 6.3 24 528 
ASK NBC NEWS: 192 192 әу 95 |A 3.3 23 277 ||GiLICANS PLAWT 148 15 A 35 13 293 
SAT. B ао 28 535 ISAT. 12.000 30 ces P B 48 18 402 
К! 9 .6 25 38! 
ми IENS PST ДЕИН а HULK/SPIDERMAN 1 аа |191 187 өз вә |А ат 18 394 
SAT. 8.58А 2 NBC CN а osa ағаш | ФАР USA 29 NBC са | ç - в 22 494 
р 1 187 93 89 |А 18 41 
ASK NBC NEHS- 10:28AM ат | 204 204 99 99 |А 6.1 24 51 АТ. D: 
SAT. _10.28А 2 NBC CN B 74 28 620 е SONERA P ее 22 
ASK NBC МЕИ5-10:58АМ 47|199 198 95 93 A 18 394 IN ШЕ. БИз! AM 48|172 171 80 81 |А 16 193 
SAT. 10.58А 2 NBC CN в ва м 5 Ww MD MILI в 15 184 
АМ ав | 180 180 83 ва |А 17 268 
ASK NBC NEHS- 11:58AM 44|191 187 93 89 |A 4.8 18 402 з CBS C 
SAT. ВА, 2 NBC CN В 58 21 486 B.598 аен В "b 
BEST OF SCOOBY 1 184 әз |А 39 28 327 || IN THE NEWS- 9:26AM ав | 186 185 95 95 |А 13 243 
2 SAT. C OB.OOA 30 ABC СА 8 зә 9 ют а с" 3 CBS CN 8 14 260 
НЕ SM 41|202 180 99 85 |A 18 360 
БЫ эш e RUNNER 1 28|202 180 99 85 |A 3.7 16 310 6, 
9.30A 30 CBS СА в 39 17 3| ^" шы 5 os 
ак ПРАЧЕТ RUNNER 2 28 | 202 180 99 85 А 5.2 21 436 ІМ THE NEWS-11.56AM 42 | 182 91 А 16 352 
SAT. 10.00A 30 CBS CA B 5.4 22 453 ] SAT. 11.56A 3 CBS CN B 19 444 
ІМ ІНЕ NEWS-12.26P! 30 | 148 
BUGS BUNNY/ROAD RUNNER 3 25 | 185 92 A 4.7 18 394 1 SAT. еле 3 CBS CN 5 А 12 265 
1 SAT. 11.00A 30 CBS СА B 5,7 22 478 
BUGS BUNNY/ROAD RUNNER 4 — 25 | 182 91 А ав 18 402|| те NEWS-I1L26AMB) 162 тт |А 15 335 
1 ЅАТ. 11.30А 30 СВ5 СА в 6.3 23 528 n 3 CBS CN 
"E NEWS- 1 АМ(В 161 17 
x NT RUNNER 3(8) 12 162 17 А 3.9 14 327 D 2 SAT. 11,56А e CBS CN А 1$ 9 
11.004 30 CBS СА B 6.1 21 511 
BUS BUNNY/R. RUNNER AB) 2 161 тт |A 44 16 369|[IN THE NEHS-10.56AM ат | 193 195 95 98 |А 45 18 377 | 
2 SAT. 11.30A 30 CBS CA B 6.1 21 511 SAT. E 3 CBS CN 1 ба в 5.5 21 461 | 
IN THE NEWS-11.26AM 44 85 А 4.4 16 369 
CAPTAIN KANGAROO-SAT 47 | 142 143 85 84 |А 24 15 92 SAT. 11.2 N д 469 
SAT. ^ T.00A 60 CBS CL в 11 B а” siis pup odis | 
CBS NFL TODAY 2 | 193 190 97 97 |А 6.8 24 570 | | LITTLES 1 201 99 |A TT 29 645 | 
2 SAT. 10.30А 30 АВС СА B 1:7 29 645 


aT KEY: A= CURRENT REPORT 8 = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


15Т SEP. 1983 REPORT 


+ NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 0. ОҒ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME «Дм STATIONS | COVERAGE NS avc. | PROGRAM МАМЕ A " 509 COVERAGE m E 
WK START 4 E| AUD. SHARE AUD.| | WK START AUD. SHARE AUD. 
* DAY TIME DUR NETRPERWK1WK2|WK1WK2| Y| 6" > R (9000) # DAY ТІН our NETTBERWK 1 WK 2 [WK 1 WK 2 % ^ — 9$ (0000) 
IT 
WEEKEND DAYTIME СОМГО 
MEATBALL & SPAGHETTI 29|186 185 295 95 |A 3.2 15 268 || PANDAMONIUM 42 |180 180 83 84 |А 3.2 18 268 
SAT. 9.00A 30 CBS CA B 3.0 14 251 SAT. 8.30А 30 CBS СА B 2.8 16 235 
MEET THE PRESS 43|132 116 82 78 |А 2.6 10 218 ||POPEYE/OLIVE COMEDY SHOW 29 |172 171 80 81 ДА 2:1 16 176 
SUN. 12.00N 30 NBC CC B 3.0 п 251 SAT. 8.00A 30 CBS CA B 2.0 15 168 
MENUDO-8:25AM 1 184 93 |A 4.3 29 360 | | РИРРҮ/5С00ВҮ DOO HOUR-1 1 196 95 |А 7.9 29 662 
2 5АТ. 8.25А 4 АВС СМ B 4.3 29 360 2 SAT. 11.00А 30 ABC CA B 7.9 29 662 
МЕМ/00-10:25АМ 1 202 99 |А 6.7 25 561 || РОРРҮ/ЅСООВҮ DOO HOUR-2 1 195 95 ДА T.4 27 620 
2 SAT. 10.25A 4 ABC CN B 6.7 25 561 2 SAT. 11.30A 30 ABC CA B T.4 27 620 
онн 1 198 98 |A 7.5 34 629 ||RASCALS/RICHIE RICH 1 197 98 |A 5.6 31 469 
2 SAT. 9.00A 30 ABC CA B 7.5 34 629 2 $АТ. 8.30A 30 ABC CA B 5.6 31 469 
but. AVERNE/FONZ HOUR-1 32 | 193 94 A 5.7 22 478 RBS THE AMAZING CUBE 1 201 99 |A 7.3 28 612 
SAT. 11.00А 30 ABC СА B 50 18 419|| 2 SÁT. 10,004 30 ABC СА B тз 28 612 
көкі мене Жон; HOUR-2 32 | 192 93 A 5.8 22 486 Бү. ROCK -8.25AM 46 | 177 93 A 2.6 19 218 
1 SAT. 11.304 30 ABC CA B 5.0 18 419 1 SAT. 8.25А 4 ABC CN B 3.3 23 977 
NBC MAJOR LEAGUE BASEBALL 20 | 191 193 92 98 |А 6.2 19  520||SCHOOLHOUSE НОСК-10.55БАМ 32 | 197 99 A 61 24 51 
1 SAT. 2.17P 199 NBC SE B 6.0 19 503 1 SAT. 10.55A 4 ABC CN B 5.6 21 469 
2 SAT. — 2.17P 185 SCHOOLHOUSE ROCK-11.55AM 32 |192 195 93 95 |А 6.2 23 520 
NBC IURIS 30 ROCK 20|191 190 292 94 |A 5.0 17 419 SAT. 11.55A 4 ABC CN B 4.9 17 ап 
SAT. 2.00P 17 NBC SC B 4.4 16 369 
SCOOBY DOO/PUPPY HOUR-1 32 | 197 99 A 5.6 23 469 
£ 200 98 |А 6.5 20 545 1 SAT. 10.00А 30 АВС СА в 5.5 21 461 
Ма, inicr ^3 13 ABC SC B 6.5 20 545 || SCOOBY DOO/PUPPY HOUR-2 32 | 197 99 А T.3 29 612 
NCAA FOOTBALL GAME l 203 99 |A 8.8 24 5 1 SAT. 10.30A 30 ABC CA B 6.4 24 536 
2 SAT. 3.13Р 210 ABC SE B 88 7 SET ieS um mom or orfa аз as ox 
3 99 |А 76 19 637 SAT. 8.30А 30 NBC ç 
V SAT OA GP 13 ABC SC ` n B 76 19 637 ||SMURFS I 48|207 204 99 99 |A 5.5 26 461 
NFL '83-NBC 2 205 з эз 9» |А 39 14 37 SAT 9.00A 30 NBC CA B 6.5 31 545 
1 SUN. 12.30P 29 NBC SC . 
SMURFS 11 48 | 204 204 99 99 |А 6.7 29 561 
абоз үени: БАТ OSOA 30 МВС СА ооа aog oo go |А єт 27 SI 
FOOTBALL GAME 1-NBC 2|195 202 84 79 |А 7.4 20 620 || 5МШВЕ5 Ш ` 
т SUN.  12.59P 286 NBC SE B 7.4 20 620 SAT. 10.00А 30 NBC СА B 8.2 32 687 
2 SUN. 1.00P 176 
24 | 165 163 87 84 |А 32 9 268 
NFL FOOTBALL GAME 2-NBC 2 | 205 209 99 99 |А 12.9 31 1081||SPORTSBEAT ||, A 
1 SUN. 4.00Р 189 NBC SE B 12.9 31 1081 1 EU 4\9бЕ АВС 5С B 2. 8 226 
ЕБІ. 9.008192 SUNDAY. MORNING afaro 168 эз эг À 38 19 зів 
NFL FOOTBALL POST-NBC с O. 1 173 вә JA 55 19 461 SUN. — 9.00A 90 CBS М B 45 21 37 
2 SUN. 3.51P 9 NBC . 
PAC-MAN 1 201 s |^ r3 э 620 SUPERFRIENDS А 46 | 177 93 A 24 Bom 
елік , ЖА эн $ ча тік аур а. слав | 185 182 95 95 А o M 3% 
PAC-MAN/RASCALSIRICHIE- 1, 46 | 199 99 A 28 22 зз SUN. 11.304 60 ABC N ` 
1 SAT. 30_ABC CA . .8 14 
ез M AMRASCALS/RICHIE = 2 46 | 200 99 Ë 22 5 ur Шы ТЕЛ. б” 131 131 70 68 e 3 x 214 
ЗЕ Ao AOS RAIE š; оз. AMATEUR GOLF, CHAMPS) 182 92 A 26 7 218 
PAC-MAN/RASCALS/RICHIE-3 46 | 200 99 A 5.6 25 469 SUN. — 4.30P 90 ABC SE 
1 SAT. 9.30A 30 ABC СА B 6.9 29 578 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


IST SEP. 1983 REPORT 


PROGRAM NAME 


мк 
# DAY 


NO. OF 


STATIONS | COVERAGE 


PROGRAM 


START E 
TIME DUR мет Pes wk 1 WK2|WK 1 WK 2 


HOUSEHOLD AUDIENCES 


T 


WK 
* 


PROGRAM NAME 


DAY 


START 
TIME DUR мет RIPE. 


Т, NO. 0! PROG 
I, STATIONS COVERAGE 


Ë 
WK 1 WK 2 WK 1 WK 2| Y 


HOUSEHOLD AUDIENCES 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0000) 


WEEKEND DAYTIME CONTD 


US OPN ТЕММІ5-5АТ-1(5) 
2 SAT. 12.00N 240 CBS SE 
US OPN ТЕММІ5-5АТ-2(5) 
2 SAT. 4.00P 180 CBS SE 


© ОРМ TENNIS-SUN.(S) 

SUN. 4.09P 200 CBS SE 
© OPEN TENNIS-SAT(S) 
1 SAT.  12.30P 330 CBS SE 


US OPEN TENNIS-SUN(S) 
1 SUN. 4.14P 153 CBS SE 


6.4 20 536 
4.8 13 402 
A 95 21 7% 
3.4 11 285 
А 5.4 14 453 


21 KEY: A-- CURRENT REPORT 8 = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


A-2 


М 
Е 
Е 
K 
1 


М 
Е 
Е 
K 
2 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. AUG.29, 1983 


TOTAL AUDIENCE 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY ' HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE 

AVG. AUD. BY '4 HR. 


TOTAL AUDIENCE 
(Households (000) & 9) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE 

AVG. AUD. BY % HR. 


(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY ' HR. 


( 


( 


% 
% 


{ 


{ 


% 
% 


{ 


{ 


% 
% 


{ 


( 


% 
% 


{ 


( 


* 
* 


{ 


% 
% 


8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


18,270 
21.8 
8,380 
10.0 10.5* 10.8^ 
17 197% ER 
10.2 10.8 11.0 10.6 
9,470 10,310 
11.3 
RT 
5 
7,460 8,630 
8.9 10.3 
16 17 2 
8.5 9.4 9.3 11:38 12.7 14.5 14.6 15.5 2277 13.4 13.7 13.4 
14,330 20,450 
17.1 24.4 
e LOVE, SIDNEY —— e NBC MONDAY NIGHT MOVIES ----------- 
80050) THE GODFATHER, PART 2(R) 
10,140 13,830 
12.1 11:25 imr 16.5 15.0* 16.3* 17.2* 17.6* 
21 20 * C М 27 24 * gs 28 * 30 * 


11.1 2,97 12.9 10? 14,81 19.2 16.1. 265 17.2. 1537 1256 17:5 


39 
12.4 14.0 196 22.2 23.3 24.3 25:0. 25.3 23.6 21.1 


16,260 14,580 14,750 17,260 
19.4 17.4 17.6 20.6 
SQUARE PEGS PRIVATE BENJAMIN M*A*S*H NEWHART CANI БЕЗ 
23-0; 22-4; 5310: 10:23-11:23 
qaa ыр Р", ФС. ЕДЕ) 
12,990 12,400 12,490 12,230 
15,5 14.8 14.9 14.6 14.4* 
24 23 24 27 26 * 


12.9 13.8 16.0 14.55 14.8 13.3 181: 1441 14.2 71855 


REAGAN ADDRESS- 
NBC 
(8:00-8: 250) 


„550 
11.4 9.4* 
18 16 * 
8.6 8.8 10.0 


For explanation of symbols, See page А. 


EVE.MON. SEPT.5, 1983 


ч Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. AUG.30, 1983 


7:00 7:15 7:30 7:45 8:00 8:15 d d : 9:45 10:00 10:15 10:30 10:45 
mn. AUDIENCE í Ш БЕН 10,560 18,150 14,330 13,830 
(Households (000) & 96) 12.6 18.8 17.1 16.5 
S РЕ DAYS JOANIE LOVES THREES COMPANY 9105 НАЙТ 10 НАТ — 
АВС TV (аҙ ( (RXCSD) (R) 
(м 
AVERAGE AUDIENCE 4 8,720 9,300 13,580 12,150 10,640 
(наме (оа M) E 10.4 TIT 16.2 14.5 12.7 13.0% 12,2% 
19 19 26 23 21 217% aE 
W AVG. AUD. BYW HR. % 9.9 10.9 10.5 ШТ 15.7 16.6 14.2 14.7 13.4 13.0 12.6 12.1 
TOTAL AUDIENCE { 12,070 22,040 
E (Households (000) 8 %) 14,4 26.3 


WALT DISNEY npe ud ТЕЕН USA 
E с В5 TV [MINNIE THE РООН AND npe UNES 


AVERAGE AUDIENCE { 

К (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


1 TOTAL AUDIENCE 1 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 16.5 17.5 | 28:% 1955 1729 17.5 18:5. 18.9 19:50 19:28!” 19:5 19.3 


TOTAL AUDIENCE — ( 12,320 16,966 13,660 16,60 
holds (000) & %) 7 E 1 » 
E ' A PREVIEW HAPPY DAYS THREE'S COMPANY 9 TO 5 <—— HART TO HART ----- 
ABC TV ы t hs * 
AVERAGE AUDIENCE í 9,720 10,480 13,830 11,980 12,910 s Ыы, 
C SHARE OF AUDIENCE % EC Р 15 P h А peo 
5 
W AVG. AUD. BY A HR. X 3 40 11.6 13.3 (Б: 168 14.27 144 180 155 158 151 
TOTAL AUDIENCE { 15,590 24,050 
E rro E - e (BS TUESDAY NIGHT MOVIES 
SES Un ew] түл namena, 
E 16,010 
i AUDIE | құз 0597 13,6" 19.1 17,4* 18,9% 19.9" 20.0* 
K ORARE OF AUDIE NCE % 23 » ” AM n ?9 * 7. 34 * 9615 
row A X 1 2 3 J 9 9.0 19.1 20.4 20.3 19.7 
AVG. AUD. BY W HR. % 11.8 12.6 13.4 13,7 10,7 18.1 18.9 19 5 
2 TOn NOONG 70,110 
(Households (000) & %) | 24.0 
AVERAGE AUDIENCE 8,720 š p БЕЛҮЕ татав Lm qu 
ORARE OF AUDIENCE { ы л о: 18 * 19 * 18 * 17 * 
H 0.0 
AVG. AUD. BY МНЕ. % КК Ше 15 aor e.a. Мо вм 10 07 MS a 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 


50 
50, 


For explanation of symbols, See page А. 


EVE.TUE. SEPT.6, 1983 


A-5 


к Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE WED, 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 915 09:30 04% 1000 


TOTAL AUDIENCE 18,600 i 
«нозема (000) & 3) Ñ 22.2 16,8% Pun ең 
АВС тү —— FALL GUY —› —- TWO MARRIAGES. ---- DYNABTV. comm 
(а) (50) (8% 
AVERAGE AUDIENCE 13,320 12,490 9,720 
(Households (00D) & €) Ñ 15.9 14.7% 17.1* 14,9 14.1* 15.66 11.6 11.6* 1,7% 
үү SHARE OF AUDIENCE Ж 29 28 * 30% 258 23 * 26 9 205 21 
ELLA E т | = у ассо В А таса о асс са Nene deos] 
TOTAL AUDIENCE 22,880 
Е (Households (000) & %) { 27.3 
_—————————©#$ WEDNESDAY NIGHT MOVIE -------------- 
Е CBS TV THE TRIAL OF BILLY JACK(R) 
(60) 
NEN { bg 
12. Ды 208 іі 
K SHARE OF AUDIENCE % Ho у К E E E E 
AVG. AUD. BY М НА. % 10.3 10.0 9,7 10.4 12.8 19.3 13.4 13.9 15.7 15.3 15.1 13.6 
——— —————— Ü 3 lÜ 2 2 23 23 UO a DO D D 
l "ота AUDIENCE { 14,410 13,490 12,740 15,750 
(Households (000) & 96) 17.2 16.1 15.2 18.8 


— REAL PEOPLE — FACTS OF LIFE FAMILY TIES ——— ST. ELSEWHERE —— 


N BC TV (R)(50) (R) (R) (R) 


AVERAGE AUDIENCE { 9,470 11,820 11,230 12,230 

(Households (000) & %) 11.3  10.5* 19.1* 14.1 13.4 14.6 14.3* 14.9* 
SHARE OF AUDIENCE % 20 20 * 2i * 23 22 26 25 * 27 * 
AVG. AUD. BY ⁄ HR. % 10.2 10.8 11.6 126 13.7 14.4 13.0 13.8 13.8 14.8 14.9 14.9 
TOTAL AUDIENCE 

(Households (000) & %) 1 kun ru 11,980 


— FALL GUY —— TWO MARRIAGES —— ғ-------(ОҮМАЗТҮ — 


ABC TV (R) (50) са) 


AVERAGE AUDIENCE 
11,900 10,140 8,720 
(Households (000) & X) 1 14.2  193.2* 15.3* 121 11. 12.3* 10.4 10.3% 10.5* 
SHARE OF AUDIENCE. x 26 25 * 2r* 221 21 * 201* 19 18 * 19 * 
W лус AUD BY ⁄ HR % 12,5 13.8 15.0. 15.7. 12.3 — 11.6 12.3 — 12185 10.4 10.2 10.4 10.6 
TOTAL AUDIENCE у 7,190 6,290 20,780 
E (Households (000) & %) 9.3 7.5 24.8 
ARCHIE BUNKER'S GLORIA(B) ------------- CBS WEDNESDAY NIGHT NOVIE ----- 
C B с 1 ү PLACE(B) (mo) JOHNNY BELINDACR). 
E 85 T^ 
AVERAGE AUDIENCE f 8,870 5,610 12,400 
K "ооо (000) & \ 1.0 б.т Ma nn. 14,4% 16,4% 16,5% 
SHARE OF AUDIENCI 13 12 26 20 * 05 " 29 * 31 
AVG. AUD. BY W HR % 570 "*. ШЕК ro 106 Ө” a0. ПА (ӘЙ 184 16.5. 18.5 
2 "TOTAL AUDILNGE ( 12,910 14,750 12,820 12,320 
(Households (000) & Ж) 15.4 17.6 15,3 14.7 
—— — REAL PEOPLE --- FACTS OF LIFE FAMILY TIES 6—51. ELSEWHERE — —— 
NBC TV (R50) (в) 
AVERAGE AUDIENCE = ( 8,880 12,650 11,230 8,970 
(Households (000) & %) 10.6 9.5* 11.6* 15.1 13.4 10.7 10.8* 10.7" 
SHARE OF AUDIENCE. % 19 18% 21* 26 23 19  19* 20 * 
AVG. AUD. BY А HR. % 9.2 9.8 11.8 11.9 14.7 15.5 13.2 13.6 10.8 10.8 10.6 10.7 


TV HOUSEHOLDS USING TV WK. 1 


50 
(See Def. T WK. 2 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


Ал EVE.WED. ЅЕРТ.7, 1983 


v Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. SEPT.1, 1983 


7:00 715 7:30 7:45 8:00 815 8:30 9:45 10:00 1015 1030 шю | 
TOTAL AUDIENCE ( 10,220 10,640 10,480 10,310 16,340 
(Households (000) & %) 12.2 12.7 12.5 12.3 19.5 
EYE ON HOLLYWOOD TOO CLOSE FOR REGGIE IT TAKES WO e —M M — 20/20 —— 
ABC TV COMFORT caeso) 
(в) 
AVERAGE AUDIENCE í 8,210 8,970 8,800 8,800 11,900 
Ене Аа ГЕ % 9.8 10.7 10.5 10.5 14.2  14.0* 14.4* 
18 18 17 17 24 23 * 26 * 
W Аус. AUD. BY 4 HR. % gg 10.1 ӨЛІНІ io.a. 160001022 109. 159 141 1422 188 
рсе ар = m D 
24.8 24.8 17.2 
— MAGNUM, P.I. ---- sim 8 SIMON —— rs ілі — 
Е CBS TV (850) 
K EAE pes { 15,500 17,010 10,560 
ouseholds 18:5  17.1* 19.8* 20.3  20.1* 20.5* 12.6 13.2% 12.0* 
SHARE OF AUDIENCE % 32 31 * 93 * | 33 33 * 33 * 22 22 * 21 * 
AVG. AUD. BY М НЕ. % 16.0 18.2 19.7 20:0 19.9 20.3 20.6 20.5 13.4 12.9 12.2 11.8 
l TOTAL AUDIENCE { 22,460 
(Households (000) & *6) 26.8 
THU MOVIE OF THE WEEK-NBC 
NBC TV 
AVERAGE AUDIENCE ( 12,990 
(Households (000) 8 8) + 1525 п 13.1* 15.4% 16.4* 17.8* 18.2* 
22 * 25 27 * 30 * 32 * 
AVG. AUD. BY И НЕ. % 416 12.1 2:9 13.4 1513. 15.5 16:3 136.4 17.5. 182 106 17.8 
Ec ТЕКСЕ 5 { 10,640 28,070 
louseholds 22h 33.5 
TOO CLOSE FOR АВС NFL FOOTBALL SPECIAL 
ABC TV COMFORT SAN FRANCISCO VS MINNESOTA 
(в)(50) (8:30-11:48РН) 
AVERAGE AUDIENCE " 8,460 12,070 i 
(Households (000) & %) 10.1 14.4. 12:9% 16,2% 16.8* 16.0* 14.6* 
SHARE OF AUDIENCE % 19 26 24 * 28 * 28 * 28 * 26 * 
W AVG. AUD. BY W HR. % А Mr 49 4.3 
E TOTAL AUDIENCE { io D 1300 
Households (000) & %) s ў á 
š SOM — — — WAGNUM, P.I. — e SIMON & SINON — — Kors LANDING — 
E CBS TV (в)(50) (R) 
VERAGE AUDIENCE 13,830 13,910 10,140 
(Hovesholds (000) & %) ( 16.5 15.4% 17.5" 16.6 15,6% 17.77 12,1, 11.8" 12,5% 
K SHARE OF AUDIENCE % 30 29 * 3" 27 26 * 29 * 2 21 * 24 * 
AVG. AUD. BY М HR. % 148155 164 (1726) та 1041 148 1800 ШИВ 12.0. 12:1 32:8 
2 TOTAL AUDIENCE { 10,310 12,740 19,190 16,340 19,690 
(Households (000) & %) 12.3 15.2 22.9 19.5 23.5 
GIMME A BREAK — MAMA'S FAMILY МЕ GOT IT MADE CHEERS e WILL STREET BLUES — 
NBC TV (RYS0) (R)CS0) 
AGE AUDIENCE 8,880 11,060 16,260 14,330 14,500 
(events (000) 8 9) { 10.6 13.2 19.4 17.1 17,9 17,5% 17.1* 
SHARE OF AUDIENCE % 20 23 32 28 31 эк 32 * 
AVG. AUD. BY МНЕ. % 10:0" Ma eve. мп (1931 әт їй METUO! — 17:24 (1707, (14-3 | 16:8 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


A-9 EVE.THU. ЅЕРТ.8, 1983 


“4 Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. FRI. SEPT.2, 1983 


10:00 10:15 10:30 10:45 


monis qu) 2x) Í ү: 19% "4% 
BENSON ABC COMEDY CELEBRITY DAREDEVILS 
ABC TV р Adan quo г EE мири] i 
(RY(S0) 
„AVERAGE AUDIENCE с 9,300 9,220 8,880 
(Households (000) & 96) 11.1 11.0 9.8* у m 2 
SHARE OF AUDIENCE % 23 "s d s % E 
W Ауа AUD. BY V HR. X Ë о Qs id 9:3 


9,9 10.3 10.5 12.0 11.2 10.9 10.3 


TOTAL AUDIENCE 13,490 ў 
; 14,750 14,410 
E (ошен Q0) 6) Ñ 163 17.6 іт? 
Ë CBS TV — DALLAS —— '— FALCON CREST ---- 
(R) (R) 
UT YE S а po uen | 
K (000) & %) 10,6 10.11» 11.259] 7192 12.2% 14.1* 13.2. 126461 13.8* 
SHARE OF AUDIENCE % x Е 
САКЕ ОГАЕ 21 21 22 25 23 * 26 * 26 24 * 27 * 
1 . AUD. BY % НЕ. % 20.0 210.0 . 11.2/. ӘМ ТШ 12.5 13.6 — 14.2 ^ 12:2. 131 (13.86 140 
TOTAL AUDIENCE 14,250 
(Households (000) & %) í 17.0 шо 
NBC TV КТҮҮ REM 
GRAY Lady DOWNCR) (R) 
АЕ Auer { 7,290 8,380 
ouseholds (000) & %) 8.7 7. 8.0* 9.4* .9* ñ * * 
SHARE OF AUDIENCE % 17 15 * 16 * 18 * ie o B^ En 
AVG. AUD. BY ⁄ HR. % ТАРАН KESIN Ба" 812 99 50890 19:8 9.2 10.0 10.1 10.5 
TOTAL AUDIENCE ; ‹ 18,860 
(нин (00) £4) Ñ bo Tes 
ABC TV ж------------- (ОТТІ ----------- ——————- &ATI HOUSTON. —— — —————— 
(so) 
AVERAGE AUDIENCE 
13,160 13,490 
(Households (000) & %) { 7 13.8^ 16.0* 17.5* 16.1  15.5* 16.1* 16 7“ 
SHARE OF AUDIENCE % 3l 29 ^ 32 * 33% 30 29 * 30 * 327% 
W А. AUD. BY ⁄ HR. % 13:22 148 16.6 17.5 17.5 15.5 15,5 15.7 16.5 17.1 16.4 
——————————————————————————————————————————— 
TOTAL AUDIENCE 11,150 19,610 
Е (Households (000) & %) ( 13.3 23.4 
CBS TV ----- DUKES ОҒ HAZZARD ---- —,. 
E (R80) PACKIN IT INCR 
AVERAGE AUDIENCE | 8,040 11,480 
K Households (000) & % 9.6 —8.7* 10.5* 13.7 12.0* 14.5^ 14.4* 13.8* 
SHARE OF AUDIENCE % 20 l8 х 21% 26 23% 27 ~ ara ap 
AVG. AUD. BY V HR % 2 Боз BN 108 Ит 125 |и.2 ТАТ АӨ 319.1 1927 113.5. 
2 TI AUDENC { 11,980 
(Households (000) & %) 14.3 


FR MOVIE OF THE WE! 


NBC TV GOLDE! бт) 


AVERAGE AUDIENCE ( 4,860 


(Households (000) & %) 5.8 5,1% 5,2% 5.6* 6,2" 5,9% 6,2% 
SHARE ОҒ AUDIENCE % 11 1225 10 * E Tim 35 бы 12 * 
AVG. AUD. BY %4 HR. % 5.9 5.4 5,2 5.2 525 5:7: 6.2 6.1 6.0 5.8 6.1 6.3 


TV HOUSEHOLDS USING TV МК 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 For explanation of symbols, See page А. 


[um EVE.FRI. SEPT.9, 1983 


кн. Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. SEPT.3, 1983 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 915 9:30 9:45 10:00 10:15 10.30 RIN Т7 


) TTL MIBIENGE € { 10,730 20,110 = 
(Households (000) & %) 12.8 24.0 > 
—r.1. ноок к — NCAA FOOTBALL SPECIA 
ABC TV (RISD) OUS TEAMS AND TIMES- 
Кылыз КУЙЕ; { 7,540 8,460 
louseholds 9.0 — 8.0* .0* .9* ues 745 ж 
w SHARE OF AUDIENCE % 20 18 * Ew 1! 2 ж E 5 EM 
AVG. AUD. BY М4 НЕ. % TS 8509.9 а 2 IOS. тот 10:85 (115 1:5 50. 508 
E ат { En 2 
k 20.9 
—— WALT DISNEY —  —— BS SAT. NIGHT MOVIE. —— 
E CBS TV THE OMEGA COMECTION, PAAT 1 COUNTRY GOLD(R) 
AVERAGE AUDIENCE { 5,360 9,970 
K Households (000) & %) 6.4 6.3* 6.5% 11.97 %.9% 11.2* 12.8* 13.6* 
SHARE OF AUDIENCE. % 14 14 * 13% 25 20 23 * g” 29 * 
AVG. AUD. BY И НЕ. % ы ЕГІС Dc 10:41 11.0 1:54 712260 1229. SE 
1 TOTAL AUDIENCE ( 11,310 12,400 13,070 8,630 
(Households (000) 8 96) 13.5 14.8 15.6 10. 
DIFF'RENT SILVER SPOONS — e —  — QUINCY, М.Е. ---- 
N BC TV STROKES-SAT. (RXSD) (R) 
(R) 
AVERAGE AUDIENCE { 9,390 10,730 9,390 5,870 
(Households (000) & %) 11.2 12.8 11.24 11-35% iros 70” Perge Жы 
SHARE OF AUDIENCE % 25 26 23 23 x 22 s, іс 14 * DG 
AVG. AUD. BY 9 HR. % 10598 За лале 232309] 13949 131 3090). 3053 ре оар 
TOTAL AUDIENCE ( 13,990 19,360 16,260 
(Households (000) & %) 16.7 23.1 19.4 


— 1.1. HOOKER —— e LOVE BOAT ——V e FANTASY ISLAND —— 


ABC TV (RXsp) (ROCSD) (а) 


AVERAGE AUDIENCE f 10288 ШЕ Е" 
(a IO ACE 12:3 11.0* 13.7* 11.7  16.3* iat 14-4 ia 9 14 9 
SHARE OF AUDIENCE. % 2 E. HU N- 3 305% x 
W AVG. AUD. BY V HR. %_.. 10.1 118 134 Jag 15.4 oTe 19.1. 19.1 14.8 14,9. 14.9. 14,9 
E TOTAL AUDIENCE — ( 8,720 18,609 
%% 5 >; 
танде — A DISNEY M — (ВӘ SAT. NIGHT MOVIE — TT. F 
ПОЛ ШЕЛ BORDERE (NE 
с CBS TV t 
AVERAGE AUDIENCE Ж „ 11,560 4 m К з 
K (awal (000) [ha | Ñ $ TA NH j? n" nt n А м.т, 15,67 
SHARE OF AUD % Ü , K ? : 
AVG AUD. BY W HR. % 6.6 6.5 T. а 11.0 11,7 1%? 13.0 14,8 14.6 15.8 15.4 
ЖЕТЕТ 9,640 9,890 17,430 
(Households (000) & Ж) { 11.5 2 Bas. 20.8 
DIFF'RENT І 
rosa шщ. "uum — s= 
аз 
AVERAGE AUDIENCE | 8,040 
(Households (000) & Ж) 9.6 
SHARE OF AUDIENCE. % 19 
AVG. AUD. BY МНЕ. % 9.2 10.1 


43.8 | 43.7 HEA 
as.6 | 47.2 B 48:8 | 50.3 


TV HOUSEHOLDS USING TV МЕ 1 
(See Def. K. 2 


0.8. TV Households: 83,800,000 


For explanation of symbols, See page ^ 


EVE.SAT. SEPT.10, 1983 


A-13 


к Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. SEPT.3, 1983 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 218 290 74) U 


TOTAL AUDIENCE í 2,100 
(Households (000) & %) 255 
ABC WEEKEND 
REPORT-SAT . 


ABC TV 


(12:22-12:37AM) 
(ОР) 


AVERAGE AUDIENCE 1 2,100 
(Households (000) & 96) 8-77 9.4* 2.5 
SHARE OF AUDIENCE % 21% 232 9 
AUD. BY '4 HR. 9 10.0 2o 2.4 


TOTAL AUDIENCE { 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 1 
(Households (000) & 96) 
SHARE OF AUDIENCE % 


Аус. AUD. BY V, НЕ, 6 


TOTAL AUDIENCE í 9,970 
(Households (000) & %) 


= x m m = 


—  — — — SATURDAY NIGHT ----- 
N B Ü TV (11:30-12:49AMY(R) 
(SUSTAINING 12:49-1:00АМ) 


AVERAGE AUDIENCE 1 5,280 


(Households (000) & 96) 6.3 6.9* 6.1* $.6* 
SHARE OF AUDIENCE * 20 297% 20 * er 
AVG. AUD. BY 4 НЕ. % 7.1 6.7 6.3 5.9 5.7 523 


----- --- 


TOTAL AUDIENCE 
(Households (000) & 96) { 92939 


ABC 
ABC TV Du 
AVERAGE AUDIENCE { 
(Households (000) & 96) 


SHARE OF AUDIENCE X 50 
W Аус AUD. ВҮ HR. % 50 


TOTAL AUDIENCE í 
Ë (Households (000) & %) 


p CBS TV 


AVERAGE AUDIENCE ( 
K (Households (000) & %) 

SHARE OF AUDIENCE % 

AVG AUD. BY МНН % 


2 TOTAL AUDIENGE ( 10,560 
(Households (000) & %) 12.6 
—— SATURDAY NIGHT ——s 


NBC TV (1189 o залу) 
{SUSTAINING 12:50-1:00AM) 
AVERAGE AUDIENCE ( %,530 
(Households (000) 8 %) 6.6 7.0% 6759 5,9" 
SHARE OF AUDIENCE % 20 167” 2025 B" 
AVG. AUD. BY '4 НЕ. 96 TB 6.5 er 6.4 6.1 5.3 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


[SU EVE.SAT. SEPT.10, 1983 


^-16 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


EVE.SUN. SEPT.4, 1983 


7:00 7:15 7:30 7:45 8:00 815 8:30 8:45 9:45 10:00 10:15 10:30 10:45 
ТОТА. AUDIENCE —— ( 15,420 14,250 
(Households (000) & %) 18.4 17.0 
—— — — — — M86 SUNDAY NIGHT MOVIE ——ə ən 
ABC TV MATT HOUSTON(R) 
(о) 

„шм AUBIENGE (ume қ 8,970 

ouseholds 8.7 .2* .9* .3* * * 

w SHARE or AUDIENCE X 28 lea Ipa 18 E nud ПТ" L. 
AVG. AUD: BY 4 HR. % 69 7.44 7.66 8.3 9.1 9.6 10.3 10.8 9Л 100 109 (08 10 Mir а 10.8 
TOTAL AUDIENCE 17,430 10,980 10,310 12,400 10,060 10,140 

E — (Households (000) & %) ( es 13-1 12.3 14.8 12.0 12.1 

------50Шінлі — ALICE ONE DAY AT A JEFFERSONS GOODNIGHT —— xs 

E CBS TV m TIME [m BEANTI EIGENS 

(RY)CSD) (R) 
AVERAGE AUDIENCE 12,490 9,130 9,130 10,310 8,720 7,460 

K Households (000) £ %) CEP зт 16.0* 10,9 10.9 12.3 10.4 8.9 9.0* 8.8* 
SHARE OF AUDIENCE X — 33 зі * 35 *- 23 21 24 20 17 17 * 17 * 
AVG. AUD. BY & HR. X — 12.1 15.3 16.4 15.6 10.8 11.0 10.6 11,3 11.9 12.8 10.6 10.2 DOC I 68. 8,8 

1 „TOTAL AUDIENCE — { 8,300 15,420 17,850 

(Households (000) & %) 9.9 18.4 21.3 
а) POWERS ОҒ MATTHEW — «————— KNIGHT RIDER -- c SUNDAY NIGHT MOVIE -------- 
NBC TV Con) STAR (Ах50) DEADLY, TREASURE OF THE 
1:20-8: 00pm РЇНААНАСК) 
(В)(ОР) (50) 
AVERAGE AUDIENCE ( 6,370 11,400 11,650 
(Households (000) & 90) 7.6 7.8* 13.6 12.4% 14.8* 13.8  12.3* 13.3* 14.7* 15.4* 
SHARE OF AUDIENCE % 17 ІТ ram 26 * 29 * 27 24 * 26 * 28 * 30 * 
AVG.AUD.BY W HR. X — 14.0 71  T.2 8.5 11.4 13.3 14.8 14.9 12.3 12.4 .13,0 13.5 14.5 14.9 15.6 15.3 
--%- : к sa 
„лету шовадк { jaan 24,300 
ouseholds (000) 17.2 29.0 
CL RIPLEY'S BELIEVE IT-NOT — —— АВС SUNDAY NIGHT NOVIE 
ABC TV ta) AIRPORT “77(8) 
[Cr 
(60) 
AVERAGE AUDIENCE (í 8,720 12,870 
(Households (000) & 3) 10.4 9.5 11.3* 15,0 10.6* 12.5* 15.4* 16.2* 18.3* 18.9* 
SHARE OF AUDIENCE % 20 19 * 2] * 25 19 * 21% 24 * 26 * 31 * 34 * 
W Аус. AUD. BY 4 HR. ROME ЕКС ІС 2 тоо Жо 1c ppp 18.0 
i 20,360 12,820 16,260 17,100 14,160 16,170 
E пешми» (000) Ë ) ( 24.3 15.3 19.4 20.4 16.9 š ra " 
— — — 00 MINUTES ————— ALICE ONE DAY AT A JEFFERSONS GOODNIGHT, APPER JOHN, 
CBS TV US ORN. TENN AG ШЕЕ" ҮЗЕ TIME (Sisg casam BEANTOWN W.D. 
E PULLS EG мс! (AMOR CROP) : dut + SS A ШЕГӘ" (10:32:11 9698 
E AUDIENCE 2,230 11,15 14, Ç 5 Ç 
(мн (0) 8% ( 13,0% 14,6 — 14,9% 14.7* 13.3 17.0 11.6 15.0 14.4 14.2* 

K (SHARE OF AUDIENCE % 26 * 27 2B ^ 26 * 22 27 28 25 28 26 * 
ӘНЕ!!! P ESE P у и по 180 Ш 15.1 13.9 14.5 

2 "TOTAL AUDIENCE ( 11310 20,280 E 

(Households (000) 8 %) 13.5 24,2 E 
POWERS OF —— h — KNIGHT RIDER —— Me SUNDAY NIGHT MOVIE. —— 
е N BC TV MATTHEW STAR (RYSD) BEULAH LAND, PART ICR) 
(яхоР) 
AVERAGE AUDIENCE 6,540 14,920 12,320 
(Households (000) & $6) { 1.8 8.2* 7.58 17.8  16.6* 19.08 14.7  14.2* 14.3* 15.1* 
SHARE OF AUDIENCE % — 15 16 * заж 30 29 * 31* 24 22 * 23 * 28 * 
НЕ 0 3 T8. | Тал ME N28 4 0E 15.1 15.2 


TV HOUSEHOLDS USING TV Wi 
See Def. 1 Wi 


U.S. TV Households: 83,800,000 
(ТЭМЕ FOOTBALL 


Mar 


K. 1 
K 2 


BAME 2-МВС,МЕЫ YORK JETS VS SAN DIEGO&SEATTLE VS KAI 


NSAS CITY,NBC,MULTI-SEG TELECAST 


For explanation of symbols, See page A 


EVE. SUN. 


5 
51 50. 
56 52. 


SEPT.11, 1983 


=з Д/в/бол NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. SEPT.4, 1983 


TIME 11:00 11:15 11:30 11:45 12:00 


12:15 12:30 1245 1:00 115 1:30 1345 2000 20» PM LM "i 


TOTAL AUDIENCE í 3,690 
(Households (000) & %) 4.4 


ABC 
ABC TV Р 
SUN. 
AVERAGE AUDIENCE í 3,600 
(Households (000) & %) 
SHARE OF AUDIENCE % 9 
AVG. AUD. BY МНЕ. % 4.3 


OTAL AUDIENCE í 4,360 


(Households (000) & %) "5.2 


CBS TV S 


AVERAGE AUDIENCE í 4,270 
(Households (000) & %) 
SHARE OF AUDIENCE % 11 
AVG. AUD. BY ⁄4 НЕ. % 5:2 
—;————————. —-—- M 
TOTAL AUDIENCE í pud 
(Households (000) & %) 
AVE-IN (В 
30-12:13АМ) 


КЕС Ту cR Җ 


AVERAGE AUDIENCE í 1,590 
% 


ож от гт = 


(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY 4 HR. % 2.0 1:9 1.8 


TOTAL AUDIENCE 
(Households (000) & %) 1 т 


ABC TV sie 


AVERAGE AUDIENCE 
(Households (000) & %) { 820 ` 
SHARE OF AUDIENCE X — 75 
W AVG. AUD. BY ú HR. % 
TOTAL'AUDIENCE — ( 4,190 
E (Households (000) & %) А, 
FRATRER JOHN, CBS SUNDAY 
нг в! 
Е CBS TV apap o OPER 
AVERAGE AUDIENCE ( 4,10 
K (Households (000) & *) I4.6* 4% 
SHARE ОҒ AUDIENCE. % 94014 
AVG.AUD.BY HR. % 149 |41 50 41 
2 “TOTAL AUDIENCE ( 2,180 
(Households (000) & Ж) 2.6 


NBC LATE NIGHT MOVIE 
MA LADY ORNA) 
flag А, 

(US TAM. 12:09-1 304) 


NBC TV 


AVERAGE AUDIENCE { 1,340 

(Households (000) & 96) E . 
SHARE OF AUDIENCE % 5 5% 63 
АУС. AUD. BY V. НЕ. % 1.8 1.5 155 


TV HOUSEHOLDS USING TV 


WK 1 
See Def. 1 WK. 2 


For explanation of symbols, See page A 


EVE.SUN. SEPT.11, 1983 


U.S. TV Households: 83,800,000 


A-19 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY MON.—FRI. 


9:45 10:00 10:15 


AUG.29-SEPT.2, 1983 


10:30 10 


TOTAL AUDIENCE { 
(Households (000) & %) 
GOOD MORNING, 
A B С тү AMERICA-700 
(sus) 
AVERAGE AUDIENCE í 
(Households (000) & %) 


SHARE OF AUDIENCE % 
ү AVG. AUD. BY М НЕ. € 


TOTAL AUDIENCE Ү 
Е Households (000) & %) 


E CBS TV 


AVERAGE AUDIENCE { 
K æ (Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY М НЕ. % 


1 TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV р: 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 НЕ. % 


— нь 


TOTAL AUDIENCE í 
(Households (000) & %) 
боор MORNING, 
ABC TV AMERICA-700 
(SUS TU-F ) 
(SUS-0P ) 


AVERAGE AUDIENCE { 
(Households (000) & X) 

SHARE OF AUDIENCE % 

W AVG. AUD. BY ⁄ HR. % 


TOTAL AUDIENCE { 
E Households (000) & %) 


p CBS TV 


AVERAGE AUDIENCE ( 
K (Households (000) & 9) 

SHARE OF AUDIENCE % 

AVG. AUD. BY 4 HR. % 


2 TOTAL AUDIENCI 
(Households (000) & %) 


NBC TV т 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 НЕ. % 


TV H H 


w— TODAY SHOW-7.30AM ----- e— TODAY $H0W-8.304A4 --- 
(RARI IGLPATINGICTU-F) 
P) 


'USEHOLD 
(See Def. 
U.S. TV Households: 83,800,000 


4,190 
5.0 


6000 MORNING, 
AMERICA-730 


3,520 
4.2 


PARTICIPATING) 


5,030 
6.0 


GOOD MORNING, 
AMERICA-730 
(TU-F)(0P) 


CBS MORNING NEWS 
1 
ШЕЛ 


GOOD MORNING 


AMERICA-800 
(SUS) 


(С0-0Р) 


GOOD MORNING, 


AMERICA-800 
(SUS TU-F) 
(SUS-OP) 


(со-0ғ) 


4,940 
8,9 


0000 MORNING, 
AMERICA-830 


3,690 
4.4 
CBS Lyn NEWS 


4,360 


———— TODAY SHOW-1.30AM —— , —— TODAY SHOW-8.30AM ———5. 


(PARTICIPATING) 


4,860 

5.8 
GOOD MORNING, 
AMERICA-830 


(TU-F)(0P) 
4,020 
4.8 
25 
4.8 4.8 
3,520 

4.2 


CBS. жін NEWS 
ШЕЛ 


2,930 
1,5 

18 

3.4 3:5 


4,110 
4.9 


(PARTICIPATING)(TU-F) 
(оғ) 


4,360 
5.2 


$25,000 PYRAMID 


DIFF'RENT 
STROKES М-Р 


3,940 
4.7 


$25,000 PYRAMID 
ҮЛ) 


1,270 
3.9 
20 

y. B8 


4,020 
4.8 


DIFF'RENT. 
STROKES М-Р 


(SUS-0P) 


3,940 
4.7 


CHILD'S PLAY 


»(SUS-0P) 
505-50) 


SALE OF THE 
CENTURY 
»(SUS-0P) 


3,600 
4.3 


CHILD'S PLAY 
(TU-F)C0P) 


2,930 
3,5 


4,780 
5.7 


SALE OF THE 
CENTURY 


For explanation of symbols, See page A. 


DAY MON.—FRI. 


SEPT.5-9, 1983 


a-22 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI.  AUG.29-SEPT.2, 1983 


TV Hol 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE 4,110 3,520 4,690 4,690 9,890 8,880 
(Households (000) & %) { 74.9 4.2 5.6 5.6 11.8 10.6 
100 CLOSE- LOVING FAMILY FEUD RYAN'S HOPE e ALL NY CHILDREN ---- «———— ONE LIFE TO LIVE —— 
ABC TV COMFORT DAYTIME »(SUS-0P) (S0) 
AVERAGE AUDIENCE 3,520 3,100 3,940 4,190 1,370 6,700 x 
на үр р ІЗ! ІРІ! 
ү AVG. AUD. BY 4 НЕ. % 4.0 4.5 EPSA 3-6 4.5 4.9 4.1 6.4 1.8 8.8 9.4 9,2 ESI T.9 A 8.2 
E TOTAL AUDIENCE í 7,040 9,220 Mud Em р 
Hi holds (000) & %; 8.4 11.0 . E e 
RAE uz \ PRICE 15 RIGHT 1 PRICE IS RIGHT 2 «——— YOUNG AND THE RESTLESS ——> e— AS THE WORLD TURNS — CAPITOL 
E C BS TV 5) э($й5-Ою) = 
6,450 5,200 
AVERAGE AUDIENCE f 6,030 7,880 Өт 454 eat T.i. Т.б* 7:9% 6:2 
К (Households (000) š %) 7.2 E % 33% зік 25 24 * 27% 92 
AVO AUD. BY w Hit % Hi 8.8 9.0 8.8 8.8 7.5 T.T 8.0 7.8 6.2 6.3 
L А А НЕ. Zr 1.6 9.1 9.7 > 
6,200 
l тота. AUDIENCE ( E 4,860 3,690 3,820 1,210 200 
Ше wu WHEEL OF FORTUNE — DREAM HOUSE FACTS OF LIFE SEARCH FOR — «————— DAYS OF OUR LIVES ——, —— ANOTHER WORLD — 
M-F TOMORROW 
NBC TV TUS op) 
4,690 
AVERAGE AUDIENCE {5,780 I uc а TZ» Es es 5.4* 
(Households (000) & %) E 25 3 15 21 20 * 22% 19 20 * 19 * 
BHAREOF AIDIENGE M 9 4.9. 5.0 2/14/29 Wow ДИТ 792 6.0 64 67 6.9 59) 35.6 , 5.6; 5.4 
AVG. AUD. BY V HR. % 6.9 6. ; : А : 
----- 9 
TOTAL AUDIENCE 
4,110 3,600 4,530 4,780 8,800 
(Households (000) & 96) 1 4% A "v n 239 180 nang 8:30 
- FANILY FEUD RYAN'S HOPE —— ALL MY CHILDREN —— —. 
ABC TV COMFORT DAYTIME — — cru-rycop) 5805-0) (Tü-F»CoP) АГ ERIS ME ess 
AVERAGE AUDIENCE 
(Households (000) 8 %) í 32390 35100 п Lev 6,620 3 6,790 
SHARE ОҒ AUDIENCE X 25 € : m L9 та 8.4* 8.1 — 8.0* 8.1* 
М Асл. вин кн т | р CNET 28% 29 29 * 29 * 
E TIOTAL ШО { 540 7,830 8,800 7,540 5,610 
; { 10.5 9.0 6.7 
PRICE IS RIGHT 1 PRICE IS RIGHT 2 (SUS-0P) «=== YOUNG AND THE RESTLESS AS THE WORLD TURNS Р 
Е CBS TV (TU-THY(SY(0P) — (TU-TH)(S)(OP( SD) (TU-TH»CS KC OP) mU (т-ти) о КОШО 
AVERAGE AUDIENCE 4,860 6,620 6,620 6 
K Households (000) & %) ( m 1.9 7.9  T.9* ne 3 pne pne 42990 
SHARE OF AUDIENCE x — 27 34 900%» 29% 5 24% 25* 21 
А .AUD.BYV HR. X 55  6.] 7.5 8.3 ӘЙТ 75 аз 12 13 15 12 55 T: 
6,290 4,860 3,770 3,44 
(Households (000) £ ж) Ñ 7.5 5.8 4.5 14 155 EA 
N Р C TV WHEEL OF FORTUNE K ves Np ДЕ LIFE EHE DAYS OF OUR LIVES ——ə> <+ — ANOTHER WORLD — 
AVERAGE AUDIENCE 5,450 4,190 3,020 2,710 6,120 
(Households (000) £ Ж) { w 5.0 3.6 3.3 MO тақ 5,5% 5.4* 
SHARE ОҒ AUDIENCE X — 28 23 14 12 24 24 * 19 * la * 
AVG. AUD. BY W HR. X — 6.3 66 5.0 5.0 35 38 31 34 6&9 73 


For explanation of symbols, See page A. 


n DAY MON.-FR!. SEPT.5-9, 1983 


-SEPT.2, 1983 
Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. А/6.29-5ЕРІ.2, 


2 : 6:15 6:30 04% 
TIME 3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 530 5:45 6:00 


AN 


9,470 
11.3 
TOTAL AUDIENCE, í 10,560 E ABC WORLD NEWS 
(Households (000) & %) 12.6 и Ине шм EDGE OF NIGHT TONIGHT 
E | — 
ABC TV 8,040 
AVERAGE AUDIENCE f 8,210 4 ЕЕ р 28 
(Households (000) & 36) 9.8 9.6* И 3.5 9,8 
SHARE OF AUDIENCE % 31 QUT C BREST E: 
W AG AUD. BY HR X o 9.3 ово. š 3 12,070 
3,770 14.4 
TOTAL AUDIENCE 82% 74.5 CBS EVENING. NEWS- 
Е (Households (000) & %) { el ыран жшн c (908-50) БАТЕК 
Е CBS TV 10:489 
0 x 
AVERAGE AUDIENCE í 6,620, ZEM у: 24 
K Households (000) & %) Vos es ку ЫЕ 25 
SHARE OF AUDIENCE % 25 26 ЛЕ ) 
AVG. AUD. BY a HR. 3 1.17 80 8.0 К : 52550 
11.5 
l тота. AUDIENCE 1 bs NBC NIGHTLY NEWS 
(Households (000) & %) : 


мА —əO -`°U 
- 


NBC TV 


8,300 
T 9.9 
AVERAGE AUDIENCE { EC T 3.7" 20 
(Households (000) & %) 12 19 12* 9.6 10.2 
SHARE OF AUDIENCE % FM NE: 
AVG. AUD. BY М НВ. % 3.5 i қ 
—— в < 
TOTAL AUDIENCE 
(Households (000) & %) { E pu Eon 
e GENERAL HOSPITAL ——> EDGE OF NIGHT ABC WORLD NEWS 
ABC TV (TU-FXCOP) TONIGHT 
AVERAGE AUDIENCE 
(Households (000) & %) { ты 9.4* 9.7* E SU 
SHARE OF AUDIENCE % зі 32 * E 12 20 
W /—AVGSAUDOBY 4 HR. X 2) 96 9.8 97 38 3.7 9.3 9.4 
pan A —————————— 
TOTAL AUDIENCE { 7,630 3,100 © 10,890 
Ë (Households (000) & Ж) 9.1 3.7 13.0 
—— GUIDING LIGHT ---- Irus —nF- S —V T 6 -------- C8S EVENING NEWS- 
Е CBS TV ТАШ CTU-TIOCSCOP) р RATHER 
AVERAGE AUDIENCE f 6,120 2,430 й 9,390 
K Households (000) & Y) rae! voten TA" 2.9 ; 11.29 
SHARE OF AUDIENCE % 24 24 a 23 * 9 24 
AVG. AUD, BY V HR. % or omes 2.97 3.0 : еі 21.1 
2 ОТАТ { 4,360 8,80 
(Households (000) & %) 5,2 10.5 
— АТАУ — NBC NIGHTLY NEWS 
N BC TV »(SUS-50). 
AVERAGE AUDIENCE { 2,710 7,630 
(Households (000) & %) 3.3 2х 3.5* 9.1 
SHARE OF AUDIENCE % 10 10 > NL 19 
AVG. AUD. BY У НЕ. % 2% pal 8.5 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,800,000 


3.1 9.0 9.3 

30.0 [31.4 [$ 32.1 | 31-4 [32.6 [33.0 [34.7 | 36-2 [38.5 | 40.] [42-8 | 45-2 | 46.9 | 47.9 ЕСЕН 

30.5 [31.9 |3 33.0 | 31.6 |32.5 |33.2 |34.6 Ñ 35.9 | 37.6 | 39.2 |40.9 аз 47.1 
For explanation of symbols, Seo page A. 


A25 DAY MON.—FRI. SEPT.5-9, 1983 


м. x» NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.3, 1983 


10:15 10:30 10:45 


TOTAL AUDIENCE í 2,680 4,110 5,450 5,530 5, 450 1, E 


(Households (000) & 96) 3.2 4.9 Ше Gu 
SUPERFRIENDS PAC-MAN/RASCALS/ PAC-MAN/RASCALS/ PAC- MAN RASCALS/ d Сое SCOOBY, DO0/PUPPY 


ABC TV (4%) E 


AVERAGE AUDIENCE = ( 2,010 3,180 4,270 4,690 4,690 6,120 
ES 1 HU CMS LUE 
19 2 
W лус. AUD. BY w НЕ. % 2.13 ai за RED Bep PONES M Se pe 
TOTAL AUDIENCE 1,510 2.350 3,020 3,020 3,350 5,200 4,530 
E — (Households (000) & Ж) t 1.8 2.8 3.6 3.6 4.0 6.2 5.4 
e CAPTAIN KANGAROO-SAT —— POPEYE/OLIVE — PANDAMONIUM MEATBALL & вис BUNNY/ROAD BUGS BUNNY/ROAD bukes 
е Ту” COMEDY SHOW (50) SPAGHETTI RUNNER 2 (5) 
E CB T (50) (50) mi 
AVERAGE AUDIENCE 750 1,760 2,430 2,350 2,600 3,940 3,690 
(Households (000) & %) .9 СИ т г] 2.9 2.8 Ba 4.T 4.4 
K SHARE ОР AUDIENCE % — 12 13 ^ 13 * 17 17 14 14 19 17 
AVG. AUD. BY М HR. % 8 С ЧЕ 26115 ао БЕТІ! 4 _ s s ША эша а Гаа 
1 "ron AUDIENCE { 2,770 4,440 5,700 7.210 75120 5,780 
hol 
(нон (000) 8:34) FLINTSTONE SHIRT TALES SMURFS | SNURFS 11 SMURFS 111 GARY COLEMAN 
FUNNIES + (50) ($0) 
N BC TV (so) ЧЫ, 
AVERAGE AUDIENCE 2,180 3,600 4,180 6,120 6,030 4,690 
C SHARE OF AUDIENCE 1 20 A 287 d w 220 
AVG. AUD. BY ⁄ HR. % 247 40240 4 И IR 1547. ec. EROR ИВ 
TOTAL AUDIENCE 3 
(Hos ан Ñ 42 E ug vus ow 79590 
BEST OF SCOOBY RASCALS/RICHIE — MONCHHICHIS PAC-MAN RUBIK, THE LITTLES 
ABC TV AMAZING CUBE 
T (S0) 
Ness AUDIENCE. í 3,270 4,690 6,290 6,200 6,120 6,450 
louseholds (000) 8 96) 
3.9 5.6 7.5 7.4 1.3 ТАТ. 
SHARE OF AUDIENCE % 28 3i 34 31 28 29 
W Аус. AUD. BY % HR. % 25 A КА VR ron 14 Lå L2 5 122181 
TOTAL AUDIENCE {2,010 2,180 3,600 4,020 4,690 5,870 5,200 
E — (Households (000) & %) 2.4 2.6 4.3 4.8 5.6 7.0 6.2 
; e— CAPTAIN KANGAROO-SAT ---- POPEYE/OLIVE — PANDAMONIUM MEATBALL & BUGS BUNNY/ROAD BUGS BUNNY/ROAD DUKES 
CBS TV COMEDY. SHOW (50) SPAGHETTI RUNNER 1 RUNNER 2 (өз) 
AVERAGE AUDIENCE f 1.080 1,100 ШТ 3,020 1,600 4,780 4,270 
кая | j| |. j 1| jl dd d | d d 
5 19 17 0 2Ё 20 
AVG. AUD. BY ⁄ HR. X Шелек ones roseo dico 582% іт ал HEC EA CER Саз da 48 
2 тота AUDIENCE { 3,270 4,360 5,450 5,870 6,200 4,530 
(Households (000) & Ж) 3.9 5.2 6.5 7.0 1.4 5.4 
FLINTSTONE SHIRT TALES SMURFS 1 SMURFS 11 SMURFS LII GARY COLEMAN 
NBC TV FUNNI ES (80) (80) SHOW 
(50) (80) 
AVERAGE AUDIENCE [ 2,430 3,600 4,440 5,110 5,200 3,770 
(Households (000) & %) 2.9 4.3 5.3 6.1 6.2 4.5 
SHARE OF AUDIENCE. % 21 24 24 26 24 17 
AVG. AUD. BY W HR. € 2:810 38249! ап, 14.9» 5а) (8:99. ШО ПОО sa 46 
TV HOUSEHOLDS USING TV. WK 1| 5. š ы ; қ N P Ў ; s à 2 
ч М А à ç 26.6 | 26:2 | 26:3 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


^ DAY SAT. SEPT.10, 1983 


ми Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.3, 1983 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1.45 2:0 215 230 724^ | 


TOTAL AUDIENCE 1 5,700 5,780 4,860 6,540 
(Households (000) & 96) 6.8 6.9 5.8 1.8 
MORK/LAVERNE/ | MORK/LAVERNE/ мч ND e AMERICAN. BANDSTAND — 
AB C TV FONZ HOUR-1 FONZ HOUR-2 
(so) 274 ЗЕ ЕЗ P 
FACTORY, PART 
AVERAGE AUDIENCE í 4,780 4,860 21% 3,940 
(Households (000) & 96) 5.7 2i 4.7 4.4% 5.0” 
SHARE OF AUDIENCE % 22 17 16 * 18 ^ 
Дуб. AUD. BY 4 HR. L1 525 5.48. š RS SaL А e 4.9, 4.3 4.4, 5 4.3 -——— 
E TOTAL AUDIENCE { 4,860 4,860 3,770 12,070 
(Households (000) & 96) 5.8 5.8 4.5 14.4 
BUGS BUNNY/ROAD BUGS BUNNY/ROAD GILLIGAN'S ЕШШ 
CB S TV RUNNER 3 RUNNER 4 PLANET 
E (50) (so) (S0) 
AVERAGE AUDIENCE 3,940 4,020 2,930 2,850 
K (Households (000) & 96) 4.7 4.8 3.5 3.4 3.2% 3,6” 3.0* 3,4% 3205 
SHARE OF AUDIENCE 18 18 13 1l Ap s 13 ^ 232” 122% 10 * 
AVG. AUD. BY 1⁄4 HR. 3 š 


1 TOTAL AUDIENCE 


5,280 5,110 3,350 4,020 4,610 12,490 
(Households (000) & %) 6.3 6.1 4.0 4.8 5.5 14,9 
HULK/SP IDERMAN. 1 HULK/SPIDERMAN 2 THUNDARR FLASH. GORDON NBC SPORTS- а) 
NBC TV (во) 30-ROCK (0р) 
(2:00-2:17РМ) 
[ea 
AVERAGE AUDIENCE f 4,440 4,440 2,930 3,350 ғ 4,190 5,360 
нале OF AUDIENCE x 20, % 13° d DEN ii 
AVG. AUD. BY Ya HR. % 5.1 5.4 5.4 5.1 Seen e c e e 4.9 5.1 56 5.9 
Dre ШЕ 7,460 6,370 7,290 4,020 
(Households (000) & 96) "913 "8:9 "7.6 '8.7 7428 
C T PUPPY/SCOOBY DOO PUPPV/SCOOBY DOO АВС WEEKEND «—— AMERICAN BANDSTAND — SPORTSBEAT 
AB V чш nt tt eo 
AVERAGE AUDIENCE {ШЫ 6,200 5,450 ` 4,020 2,850 
(Households (000) & %) * * 
Fur yr юс -- 7.4 6.5 4.8 4.9 4.7 3.4 
29 27 23 16 16 * 15 * 10 
W AVG. AUD. BYW HR % тв ao 78 71 eid Өт. 40.427: SUR: 4.6 4.7 3:04 13:8 
E TOTAL AUDIENCE г 4,110 4,530 
(Households (000) & %) 4.9 5,4 
враз BUNNY/R. BUGS BUNNY/R 
CBS TV RUNNER I(B) RUNNER аб) 
E 
AVERAGE AUDIENCE — ( 3,690 
(Households (000) & %) 3.9 4,4 64-5. 8 6.1* 1,5% 1,9 ЖЫ 
K SHARE OF AUDIENCE % — 14 16 20 18 * 19 ^ 20 ^ 24. 25 * 223 
AVG. AUD. ВУИ HR. X — 3.7 40 41 4.7 pp mco СУИ Е: PTR БЕДЕ Жї. 52 
2 TOTAL AUDIENCE í 4,020 4,270 4,530 4,110 4,530 12,320 
(Households (000) & %) 4.8 5.1 5.4 4.9 54 71407 
HULK/SP IDERMAN 1 HULK/SPIDERMAN 2 THUNDARR FLASH GORDON NBC SPORTS- (2) 
NBC TV (50) 30 ROCK (0р) 
1 О 
AVERAGE AUDIENCE f 3,350 3,690 3,350 3,350 4,110 4,940 
(Households (000) & %) 4.0 4.4 4.0 4.0 4.9 5.9 5.9* 
SHARE OF AUDIENCE % 15 16 4 n DU P Un 
AVG. AUD. BY '& НЕ. % 3.8 4.2 4.2 4.1 4.9 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) * WK2 
hol 
П CHICAGO HHITE SOX VS BOSTON&PITTSBURGH VS ATLANTA,NBC,MULTISEG TELECAST 
A-29(2)NBC MAJOR LEAGUE BASEBALL,KANSAS CITY VS MINNESOTA&ST.LOUIS VS CHICAGO CUBS,NBC,MULTISEG TELECAST DAY SAT. SEPT. 10, 1983 


For explanation of symbols, See page A. 


^i Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.2, 1913 


3.00 3:15 3:30 3:45 400 4.15 4:30 445 5:00 5:15 5:30 5:45 6:00 6:15 0:30 64% 
АУ gu p 
TOTAL AUDIENCE 1 3,440 11,980 
(Households (000) & 96) 4.1 14.3 


SPORTSBEAT e ABC WIDE WORLD-SPORTS SAT ------- 


AVERAGE AUDIENCE { 2,510 
(Households (000. & 96) 3.0 6.2" 1,1% 6.6% 
SHARE OF AUDIENCE % 9 18% 20 ^ M 
ү AVG. AUD EY ⁄4 НЕ. % 3.6 6.1 re 1.0 6.8 6.4 


E TOTAL AUDIENCE — [ , 450 
(Households (000; & %) j 
А CBS SAT NEWS 
"esr с а dum 
AVERAGE AUDIENCE [ 6,210 
K (Households (000) 8 %) 3,1% 3.0* 370% 3.2* 3.5* 4,3% 1.6 
SHARE OF AUDIENCE % 10 * 10 * 9% 10 * 10 * 127% 19 
AVG AUD. EY ⁄4 HR. % 8,1 3.0 3:1 2.8 229 3:1 323 3.1 328 3.5 3.8 4.8 tS DO 
l ` TOTAL AUDIENCE ( т.290 
Households (000) & r 
(Households (000) & 96) NBC MAJOR LEAGUE BASEBALL NBC NIGHTLY NEWS 
N B C TV ChiCAUU WHITE SCX VS BOSTON SAT 
PITTTBURGE VS ATLANTA 
MALTE “SIOM АТ TEUECASY 
AVERAGE AUDIENCE [ N 5,350 
Ern op eas erp dp Eg x 5 
% * * * 5 { 
AVG. AUD. BY 4 HR. % 6.0 63 62 62 СОРА латах. UE ІА Ён... ЖУ p. re 
TOTAL AUDIENCE 
(Households (000) & %) Т E 5,960 
—— НОАА FOOTBALL GAME (а). 
АВС ТУ „лм отыш. оми d 
ыгы 
AVERAGE AUDIENCE { 7. зто 6,370 
urnas е | 8.0* 8.3* 8.2* 8.4* 10.3* 10.05 9.3* 7.6 
W лус. AUD.BY MHR. ж 2% 22," 23 0 23 * 221% 22% 28 * 25 * 239* 19 


r TOTAL AUDIENCE { 
a (Households (000) & %) 


CBS TV 


E 

AVERAGE AUDIENCE ( 
K (Households (000) & %) 
2 


4. 

SHARE OF AUDIENCE % 12 

AVG. AUD. BY '& HR. % 6.1 6.2 6.0 5.8 5.3 5.5 5.6 6.0 5.9 5.4 4.7 4.4 & $ 3.5 3.6 3.7 
eme qo) Ex) Ñ 4115 

11.8 
—— NBC MAJOR LEAGUE BASEBALL — n NBC NIGHTLY NEWS- 
NBC TV KANSAS CITY VS MILWAUKEE SAT. 
ST. LOUIS VS CHICAGO CUBS 
MULTI-SEGMENT TELECAST 

AVERAGE AUDIENCE { 8,380 
(Households (000) & %) 6.0* 5.55 5,7% 6.0* 6.9* 10.0 

SHARE OF AUDIENCE % IBI 16 * 16 * 16 * 18 * 24 


AVG. AUD. BY У НЕ. % 
TV HOUSEHOLDS USING ТУ WK. 1 
See Def. 1 , 2 


U.S. TV Households: 83,800,000 i 
( T)NCAA FOOTBALL POST,ABC,(6:46-6:59PM) For explanation of symbols, See page ^ 


^a DAY SAT. SEPT.10, 1983 


ки Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEPT.4, 1983 


7:00 7:15 7:30 1:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:06 10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 


SHARE OF AUDIENCE % 
Дуб. AUD. BY V, HR. X 


TOTAL AUDIENCE | ( 5,950 
Е — (Households (000) & %) та 
LONE RANGER/ KWICKY KOALA <---- CAPTAIN KANGAROO-SUN ---- -----ЗИМАҮ MORNING —————  Fon OUR TIMES 
CBS TV го vu ge (sus) 
E (SUS)(SUS-OP) (SUS)(SUS-OP) 3 
AVERAGE AUDIENCE 3,020 : 
HE 3.6* 3.8* 


K (Hossebolés (000) 8%) 
Ew МЕКЕ š 19 90 * How 18. * 
. . 2-20 MES T. 295 s Пав = 
1 TOTAL AUDIENCE í 
(Households (000) & €) 


NBC TV 


AVERAGE AUDIENCE í 

(Housebalds (000) & %) 
SHARE @F AUDIENCE X 
Ava. .BY & HR. * 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


> 
AVERAGE AUDIENCE " 
(Households (000) & 90) 
SHARE OF AUDIENCE. % 
W Ас. AUD. BY ⁄ HR. X 
TOTAL AUDIENCE — f 6,370 
E Households (000) & %) 7.6 
LONE RANGER/ KWICKY KOALA m= CAPTAIN KANGROO-SUN — —— SUNDAY MORNING —— 
CBS TV ZORRO SHOW (мв) 
AVERAGE AUDIENCE { 1,270 
К (Households (000) & Ж) 7% JL 4,0* 4.4* 
SHARE OF AUDIENCE % 19 18 * 19 * 18 * 
AVG. AUD. BY МНЕ. % 8 Бат. 28 4% 4842 


2 TOTAL AUDIENCE 1 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE ( 
(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY А НЕ. % 


TV HOUSEROLDS USING IV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Househoids: 83,800,000 


For explanation of symbols, See page A 


DAY SUN. SEPT.11, 1983 


A-33 


кн Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEPT.4, 1983 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:18 2:30 2:45 


TOTAL AUDIENCE { 5,700 
(Households (000) & Ж) 
— THIS WEEK-DAVID BRINKLEY — DIRECTIONS 


ABC TV “m 


AVERAGE AUDIENCE 1 3,440 


(Households (000) & %) 4.1 4.0% 4,3% 
SHARE OF AUDIENCE. % zc NES 16» 
W Аус. AUD. BY %4 HR. % 3.9 4.0 — 4.2 4.4 
E RET í 2,510 7,040 19,610 
ouseholds 3.0 8.4 23.4 
FACE THE NATION CBS NFL TODAY — --------------С85 NFL FOOTBALL GAME 1 
E CBS TV (12:30-12:59РМ) VARIOUS TEAMS AND TIMES» 
(-0ғ) D und TELECAST 
AVERAGE AUDIENCE с 2,010 5,530 9,220 
K (поливи: (000) 8%) 2.4 6.6 150 9.5* n. 11.2* 10.4* 
% 9 24 32 E f 85% Жр 30 * 
AVG. AUD. BY М HR. 56 2220 2.5 бі 8.2 в.в 10.2 11.3 12.2 11.5 10.9 10.0 10.T 
l ` TOTAL AUDIENCE [ 2,510 3,770 12,990 
(Households (000) & %) 4.515 
Eu zr PRESS (1) а АН FOOTBALL GAME 1-NBC 
m VARIOUS TEAMS AND TIMES 
NBC TV ЕСТ 
AVERAGE AUDIENCE ( 2,100 2,600 5,450 
бе ІІ | ДЕРЛІГІ E 
% 
AVG AUD. ВҮ HR. % 258 ЛК Ша Тр estan, 1c P 1 7] 1. 
TOTAL AUDIENCE 
(Households (000) & Ф) { ЫЫ 


АВС тү e—- THIS WEEK-DAVID BRINKLEY — ТАШЫШ 


AVERAGE AUDIENCE í 3,270 


(Households (000) & %) 2 x 
SHARE OF AUDIENCE % wow B 
W Аус. AUD BY VO HR. % 4.1 4.2 4.0 3.4 
TOTAL AUDIENCE { 3,600 7,960 24,720 
E (Households (000) 8 %) 4.3 9.5 29.5 
FACE THE NATION CBS NFL TODAY — —— YF CBS NFL FOOTBALL GAME 1 ——————————— 
CBS TV мди TELECAST VARIOUS TEANS AND TIMES 
E (COP) MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE ( 2,770 5,870 11,560 
K Households (000) & %) 3.3 7.0 13.8 11.3* 13.6* 14,5" 13.5* 
SHARE OF AUDIENCE. % 11 36 33 * 36 * 38 * 35» 
AVG. AUD. BY V HR. % 3:21 5.3 БЫ а оз к: ізі м2 М8 44 181 | 15.9 


2 TOTAL AUDIENCE í 3,020 5,530 15,000 
(Households (000) & %) 3.6 17.9 


MEET THE PRESS NFL '83-NBC <—— АНЫ FOOTBALL GAME esl 
NBC TV а а) 
MULTI-SEGMENT DA 


AVERAGE AUDIENCE 1 
(Households (000) & 96) 

SHARE OF AUDIENCE % 
AVG AUD. BY 4 HR. % 


8.T* 
52% Ж 


TV HOUSEHOLDS USING TV n. 1 
(See Def. 1) 


ғ 
шә 


For explanation of symbols, See page A. 


Тт RN DAY SUN.. SEPT.ll, 1983 


A-35 


AM Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEPT.4, 1983 


6:30 
TOTAL AUDIENCE — ( { 4,369 7.120 
(Households (000) & 95) $ р 
АВС ту — — [s  MATEUR GoLF бн. |- AMATEUR GOLF CHAMP. BC йр NEN 
5,700 
AVERAGE AUDIENCE 2,180 Т 
(Households (00) & &) I Be n" A 2а, в 
W AVG AUD. вуне x а а 24 24 24 66 LTO 
TOTAL AUDIENCE — f 12,230 
E (Households (00) & %) 14.6 * e 
——— 08: NFL ШЫНАРЫ БЕЛЕ 1 Met 
p CBS TV "um gaan aysa 
AVERAGE AUDIENCE 4,530 Б 
K (Households (000) & %) { li.8* 1127 5.4 po 5.3% i. is EL 
SHARE OF AUDIENCE. % 33 * 32* 14 13 15 PEE Res 
AVG. AUD. BY М НЕ. % 11.5 12.1 12.0 11.5 4.1 4.9 4.9 4.5 5.3 5:5 5.9 ӨЗІ. * A " * 
l "TOTAL AUDIENCE ( 23,050 
(Households (000) & %) 27. 


—— — A ieu MEL. ТООТЕЛН МЕ, 2-86 ІТ ТІГЕ 
ASI Se cd нєн YORK JETS Vs SAN DIEGO 


NBC TV [HENRI Wo И, 
10,480 М 
кешл МЗ { 7.2* pae 5122574 Ит з 11.0* 13.0 15527 du м. 
SHARE OF AUDIENCE % 2028, 20 * 33 207% э 36 36 ibt КОА 
AVG. AUD. BY '4 HR. % 7,2 7.1 7.2 6.9 35% 4.7 10.4 11.4 12.9 13.0 12.8 13:7 13.2 2 vt . 
- - 
TOTAL AUDIENCE { 
(Households (000) & %) таш 


ABC TV - "Тентен 800 


AVERAGE AUDIENCE { 


(Households (000) & 96) 5:200 
SHARE OF AUDIENCE % 7.4 
W Аус. AUD. BY W HR. % ШТ? 
TOTAL AUDIENCE — T 18,520 
Ë (Households (000) & %) 22.1 
— OBS NFL FOOTBALL GAME 1 — 
p CBS TV ШИК, Mns vo ris 
JU M tes 
AVERAGE AUDIENGE { 7,040 
(Households (000) & %) TAG 15.272 8.4 т.ж ЖУ 8.0* Ғы 
K SHARE OF AUDIENCE X M * 37* 18 —18* 17 х 18 * ij. n^ n 
AVG. AUD. BY W HR. X — 14.0 14,2 149 15.5 55 то 71 77 во 80 8. 82 тт LS ах ат 
2 TOTA ТЕКТЕ { 25,390 
(Households (000) & %) 30.3 
NFL FOOTBALL GAME 1-NBC (OP) —— NE L FOOTBALL GAME 2-NBC 
NBC TV "WWW Wm 1 VAR S n SS 
AVERAGE AUDIENCE ( 11,150 cu 
(Households (000) & %) 9.0% 9.1* 13.3 9. 12.9* 13.4* СЫ ж 
SHARE OF AUDIENCE % 23 * 20 ^ 29 24* 30 * 31» ER EOM EOS 
AVG. AUD.BY HR. X — 9.2 8.9 Ш8 85 112 129 18:0 1313) 338 18.9 (82 445 15% 14:9 
ту HOUSEROLDS USING IV WK 1 35-6 35.7 37.2 | 37.8 39.8 43.4 | 43 
CT PME HEE НЕН ESHEHEHEJ ЕНБЯБНЕН ЕЕНЕНЕНЕН 
U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


m DAY SUN. SEPT.11, 1983 


А-38 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 1 WEEK 2 — — s 
TOTAL AUDIENCE | AVERAGE AUDIENCE Tee. | [TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY W — TIME QUARTER] „онор; |HOUSEHOLDS SHARE CAST |) oustHoips [HOUSEHOLDS SHARE | HK 
NETWORK/PROGRAM * (N.Y.T) HOUR | бу X | * * DAYS (0 * | 00) % % 
EVENING MONDAY 
.9 39 
ABC NFL MONDAY NIGHT FOOTBALL 22 9.00-12.204M -GRID 34,190 40,818,950 21.9 39|, 
11.00 21.4* 40* 21.2 
11:15 4 5 
X. mares 
1509 17.2* 46* [14.3 
CBS SQUARE PEGS 2 8.23-8.53РМ -GRID 13,830 16.5 10,810 12.9 22 |... 
CBS PRIVATE BENJAMIN 2 8.53- 9.23PM -GRID 16,260 19.412,990 15.5 24 | | 
CBS M*A*S*H 2 9.23- 9.53PM -GRID 14,580 17.4|12,400 14.8 23 |. | 
CBS NEHHART 2 9.53-10.23PM GRID 14,750 17.6 12,490 14.9 24 |. 
CBS CAGNEY & LACEY 2 10.23-11.23РМ -GRID 17,260 20.6 12,230 14.6 27 |... 
n 14.8% 29* [14.0 
А .3| 9,550 11.4 18 
NBC LITTLE HOUSE BEGINNING-SP(S) 2 8.25-10.25РМ GRID 10,850:21.8 | 8/550. 1.9. aa hioo: 
NBC QUINCY, M.E. SPECIALS) 2 10.25-11.25РМ GRID 13,070 15.6| 9,300 11.1 20 
11.00 11.9 
11115] = 11.8* 23* [11.7 
EVENING TUESDAY 
CBS MISS TEEN USA(5) 1 9.00-11.03PM GRID | 22,040 26.3|13,320 15.9 26 
11.0 16.4 
NBC NOC MAJOR LGE. BSBL-TUE(S) 2 8.00-11.01РМ GRID 20,110 24.0] 8,720 10.4 18 
11.00 9.3 
EVENING WEDNESDAY 
COS NEWSIAEAK= MEDC) 2 8.58- 8.59M 8.45 5,200 6.2| 5,200 6.2 11 | 6.2 
EVENING THURSDAY 
ABG АВС NFL. FOOTBALL ША! (8) ? 8.30-11.48РМ -GRID 28,070 33.5|12,070 14.4 26 
11.00 12.5 
11:15 12.1* 24* |11:8 
11:30 11:2 
11:45 10.8* 26* | 8.8 
NBC NBC NEWS DIGEST-2-M-F ? 9,5]- 9,59PM — 9.45 11,060 13.2|11,060 13.2 21 [13.2 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 1 8.33- 0.39PM 8.30 | 8,460 10.1| 8,300 9.9 21 | 9.9 
ABC ABC NEHSBRIEF-SAT. 1 8.58- 8.59PM 8.45 | 9,550 11.4| 9,550 11.4 24 [11.4 
ABC ABC SPORTS UPDATE-SAT 2 8.58- 8.59PM 8,4% 11,400 13.6 |11,400 13.6 25 [13.6 
ABC NCAA FOOTBALL SPECIAL(S) 1 9.00-12.22AM GRID | 20,110 24.0| 8,460 10.1 22 
12.1 912% 25*| 7.3 


A-39 0.5. TV HOUSEHOLDS: 83,800,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A4% Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PR 


OGRAMS 


DAY 
NETWORK/PROGRAM 


EVENING SATURDAY-CONTD 
ABC ABC NEWSBRIEF-SAT. 

CBS NEWSBREAK-SAT. 

NBC NBC NEWS DIGEST-SAT 
NBC NBC MEWS DIGEST-2-SAT. 
EVENING SUNDAY 

ABC ABC SPORTS UPDATE-SUN 


ABC ABC NEWSBRIEF-SUN. 

ABC CHALLENGER-LANDING III(S) 
CBS US OPN TENNIS-SUN.(S) 
CBS 50 MINUTES 

CBS ALICE 


CBS NEWSBREAK-SUN. 


CBS ONE DAY AT A TIME 
CBS JEFFERSONS 


CBS NEWSBREAK-SUN. 
CBS GOODNIGHT, BEANTOWN 


CBS UNITED WAY(SUS) 
CBS CBS NEWS SPEC.RPT- 3.36AM(SUS) 
NBC NFL FOOTBALL GAME 2-NBC 


NBC МВС NEWS DIGEST-SUN 
NBC NBC NEWS DIGEST-2-SUN. 


EVENING MONDAY-FRIDAY 
ABC ABC NEMWSBRIEF-M-F 


ABC ABC NENS:NIGHTLINE 


A-4l U.S. TV HOUSEHOLDS: 83,800,000 


WK 
* 


2 


2 


‚өю 


МЕЕК 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


TIME QUARTERI 


(МҮЛТ) HOUR 


9.02- 9.32PM -GRID 


9.32-10.02PM -GRID 


9.30- 9.31PM 9.30 
10.02-10.32PM -GRID 


11.26-11.32РМ 11.15 
3.36- 3.44АМ 3.30 


4.00- 7.09PM GRID | 23,050 
4.00- 7.11PM GRID 


7 
8,58- 8,59PM 8.45 9,390 
9.53- 9,5АРМ 9.45 9,720 


v 


B. 
> 8.45 10,220 


> 11.30 1,540 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


27.5 


11.2 
11.6 


12.2 


9.0 


10,480 12.5 33 


13.2* 32* 
9,390 11.2 22 
9,720 11.6 22 


9,890 11.8 20 


4,440. 5.3 17 
e,2*-1T* 


4.5* 16% 


юч 


ою 


HOUSEHOLDS |MOUSEHOLDS SHARE 
(o % 0%) % % 
13,830 15.5|13,830 16.5 29 
8,790 8.1) 5,370 7.5 14 
5,960 8.3] 5,960 8.3 15 
8,970 10.7] 8,970 10.7 19 
10,980 13.1 |10,730 12.8 21 
13,910 16.8 |13,910 16.6 27 
21,030 25.1| 7,960 9.5 21 
20,360 24.3 [12,230 14.6 27 
12,820 15.3 11,150 13.3 22 
16,260 19.4 |14,250 17.0 27 
17.4 
17,100 20.4 [14,750 17.6 28 
16.7 
13,660 16.3 |13,660 16.3 26 [16.3 
14,160 16.9 |12,570 15.0 25 
14.4 
25,390 30.3|11,150 13.3 29 
13.7* 27* |14.3 
1:9 
11,310 13.5|11,310 13.5 22 [13.5 
10,980 13.1|11,230 13.4 24 |10.8|M-F 
14.6 |MON. 
12.3|TU & 
15.3 |ЕВІ. 
6,620 7.9] 4,690 5.6 18 | 6.9|TU-F 
6.5* 18* | 6.1 (ТИМЕ 
5.2|TU-F 
4.9* 17*| 4.7 |TU-F 
3.8]4 & F 


M-F 
M-TH 
M-F 
M-F 
M-F 
M-F 
MTUWF 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


қа” 585 


a42 Nielsen NATIONAL TV AUDIENCE ESTIMATES € PROGRAMS 
TOTAL AUDIENCE m A TOTAL AUDIENCE | AVERAGE AUDIENCE. | AVG. | түр. 


TELE- 
CAST 
DAYS 


HOUSEHOLDS [HOUSEHOLDS SHARE &WR| Po 
(о) %) 09 * % | % — 


DAY WK TIME QUARTERI 


HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (N.Y.T) HOUR 


(0) * | 00 X % | % 


EVENING MONDAY-FRIDAY-CONT'O 


3 и 
Т -THU(B 1 12.30-12.50АМ 12.30 | 5,780 6.9| 5,280 6,3 28 | 6.5|THU. МЕҢ нен 
kuu A 2 12.30- 1.18АМ 12.30 omit 3,770 4.5 $2 0| IT. 
4-8 Е К 3.0 THU. 
118 2.9* 17* | 2.6 |THU. 
: 5.5| 4,270 5.1 23 | 5.2|TUE. 
ABC ABC NEMS:NIGHTLINE -TUE(B) 2 12.30-12.474 12.20 4,610 5-2 mr. 
\ 1530 5.4| 3,350 4.0 22 | 4.8|MON. 
ABC ABC NEMS:NIGHTLINE-MON(B) 2 12.50- 1.30AM 12.45 4,5 4.8 рон. 
115 3.7* 21* | 3.3 |MON. 
- | „690 4.4| 2,180 2.6 18 | 3.0|М0М. 
ABC CHALLENGER-LAUNCH 11(5) 1 2.00- 2.46M 200) 3 2.6, 18, зоон. 
2.30 2:3 |мом. 
4e T АКС 150 13.3 23 |12.7 |MTUTHF| 
- TIR i Х 
CBS NEHISBREAK-M-F » 8-45 9,300 11.1| 8,800 10.5 18 |l1.0|M-F 11,060 13 12-1 mu 
- - j ‚120 10.4| 6,790 8.1 21 | 8.8|THU. 
CBS CBS NEWS SPCL REPORT-THU(S) 111.30-12.000 11.30 8 e. |mu. 
,030 6.0| 3,180 3.8 17 | 9.1|M-F 
CBS LATE MOVIE [ 1 > ie 30 HERE , 


12.00 4.1|МТШАҒ 
12.15 4.1* 15*| 4.2 |MTUWF 
12.30 3.9|M-F 
12.45 3.7* 18*| 3.5|М-Ғ 
1.00 3.4|TU-F 
1.15 3.1* 19*| 2.8 |TU-F 
1.30 2.3* 19*| 2.3|THU. 
l VARIOUS TIMES (SUS) 
CBS US OPEN HIGHLIGHTS TNS-FR(S) 1 11.30-12.00MD 11.30 5,280 6.3| 4,190 5.0 13 | 5.5|FRI. 
11.45 4.5|FRE 
CBS US OPEN HIGHLIGHTS TNS-TU(S) 1 11.33-12.04AM 11.30 4,610 5.5| 3,440 4.1 13 | 4.9|TUE. 
11.45 3.6|TUE. 
12.00 3. T|TUE. 
CBS US OPEN HIGHLIGHTS TN5-WE(5) 111.30-12,00М0 11.30 5,360 6,4| 4,110 4.9 15 | 5,5 МЕО 
11.45 4,4 |MED. 
CBS US OPN HILITES-TEN-FRL(S) 2 11.30-12.00MD 11.30 5,200 6.2| 3,940 4.7 12 | 5.4|FRI. 
11.45 4.0 FRI. 
CBS US OPN HILITES-TEN-THU.(S) 2 11.30-12.00MD 11.30 6,200 7.4| 5,110 6.1 18 | 6.4|THU. 
11.45 5.7 |THU. 
CBS US OPN HILITES-TEN-TUE.(S) 2 11.30-12.00М0 11.30 5,610 6.7| 4,440 5.3 15 | 6.0|TUE. 
11.45 4.6 TUE. 
CBS US ОРМ HILITES-TEN-WED.(S) 2 11.30-12.04АМ 11.30 5,450 6.5| 4,020 4.8 15 | 5.3|WED. 
11.45 4.5 |МЕ0. 
12.00 4.3 |WED. 
CBS US ОРМ HILITES-TEN-MON.(S) 2 11.53-12.23AM 11.45 4,530 5.4| 3,440 4.1 12 | 5.3 |МОМ. 
COND 12.00 4.0 |MON. 


A-43 18. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A4 Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY -CONT'D 
CBS US ОРМ HILITES- TEN-MON.(S)-CONTD 


CBS LATE MOVIE I 


CBS US OPEN HIGHLIGHTS TNS-TH(S) 
CBS LATE MOVIE II 


CBS CBS NEWS NIGHTWATCH-1 


CBS CBS NENS NIGHTHATCH- 2 


CBS CBS NEWS SPECIAL RPT(SUS) 
NBC NBC NEWS DIGEST-M-F 


NBC NBC NEWS DIGEST-2-M-F 

NBC NBC NEWS SPECIAL RPT-FRI(SUS) 
NBC NBC NEWS SPECIAL RPT-THU(SUS) 
МВС TONIGHT SHOW 


CONT'D 


A-45 U.S. TV HOUSEHOLDS: 83,800,000 


.30 
2 VARIOUS TIMES (SUS) 
1 12.00-12.30AM 


2 
VARIOUS TIMES (505) 


-- 


> 12.30 
> 1.00 


2.30- 6.00АМ -GRID 
.30 


2.30- 2.48AM 


i000 m moss P P C Q O O n ND 
m 
° 


1.30-11.50PM 11.30 
1.30-11.50РМ 11.30 
> 11.30 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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А-46 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
NBC TONIGHT SHOH-CONTO 


NBC DAVID LETTERMAN I 


NBC FRIDAY NIGHT VIDEOS 


NBC DAVID LETTERMAN II 


NBC NBC NEWS OVERNIGHT -M-F 


DAY MONDAY-FRIDAY 


ABC ABC WORLD NEWS-MORN=600A(SUS) 
АВС ABC WORLD NEWS -MORN-615A(5U5) 


АВС АВС WORLD. NEWS - MORN - 645A 
АВС GOOD МАМ AMERIGA - 7,00ACSUS) 
АВС GOOD МАМ AMERICA = 7.00А()(809) 
АВС GOOD МАМ AMERICA -B.ODA(I)CSUS) 
ABC GOOD MORN, AMER-730(8) 


ABC GOOD MORN,AMER-MON-830(B) 


ABC ABC SPECIAL REPORT-10.45A(SUS) 
ABC LOVING-MON(B) 


ABC ABC SPECIAL REPORT-12.22P(SUS) 
ABC ABC SPECIAL REPORT-12.35A(SUS) 
ABC RYAN'S HOPE-MON(B) 

CONT'D 


А-47 0.5. TV HOUSEHOLDS: 83,800,000 


WK 
+ 


2 12.30- 2.00AM 
1 12.50- 2.20AM 


TIME 
(үт) 


VARIOUS TIMES 


6.00- 6.15AM 

6.15- 6.30AM 

6.45- 7.00АМ 
2 7.00- 7.30AM 
2 7.00- 7.30AM 
ë 1.00- 7.30AM 
Ë 7.30- В.00АМ 
2 8,30- 9.00АМ 
1 10.45-11.13AM 
2 11.30-12,00NN 
2 12.22-12.33PM 
1 12.35-12.52PM 
2 12.30- 1.00PM 


юю 


соло то лә лон 


.00 
(SUS) 


Besos 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


WEEK 1 ` WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE 
HOUSEHOLDS |HOUSEHOLDS SHARE HOUSEHOLDS 
% | (0); % ) * 
6.0* 21*| 5.5 M-F 4.9 M-F 
5.6 |TH&F а.з мат 
5.4* 22%| 4.7 |TH&F 2.8 M & T 
3,180 3.8| 2,900 3.1 17 | 3.3|М-ТН 2.7 M-TH 
2:9 |N-TH 2:1|N-TH 
3.1|THU. 1.6M е 
3:0|THU. l4 & 
3.9 
6,120 7.3| 3,520 4.2 24 | 5.0 |FRI. 3:4 
4.6 |FRI. 3:6 
4.4* 22^ | 4.2 |FRI. 3:3 
4.2 FRI. 2.9 
4.2* 26* | 4:1 (АІ. 2.5 
3.1 |І. 
3.6^ 28*| 3.3|FRI. 
2,510 3.0| 2,010 2.4 17 | 2.5 |M-TH 
2:3 |M-TH 
2 nu. 
2.6 THU. 
2,010 2.4| 1,340 1.6 16 | 1.5|М-Е 
1.6 15*| 1.7 M-TH 1.5* 13*| 1.3|M-TH 
1:6 |M-F 1:3 M-F 
1.6* 17*| 1.6 |M-F 1.9* 13*| 1.3 M-F 
lie МІНЕ 110* 12*| 1.0M & F 
1.6* 17*| 1.6 |MTHF 
1.8* 23*| 1.8|FRI. 
M-F M-F 
M-F M-F 
1,260 1.5| 1,170 1.4, 13 | 1.4 [M-F 1,170 1.4| 1,090 1.3 із | 1.3|M-F 
M-F 
MON. 
кон. 
2,510 3.0| 2,100 2.5 18 | 2.2 мон. 
2.8 мон. 
3,770 4.5| 3,020 3.6 15 | 3.4 мом. 
ЕНІ 
THU. 
4,190 5.0| 3,690 4.4 13 | 4.5 MON. 
4.4 VON. 
TUE. 
FRI. 
5,870 7.0| 4,610 5.5 16 | 5.3 мом. 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A-48 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 


| WEEK 1 | 
TOTAL AUDIENCE | AVERAGE AUDIENCE. | AVG | тє. 
|AUD.BY 
pay W TIME QUARTER] коныр; [uouseHoLDs зи (iig | CAST 
NETWORK/PROGRAM # (YT НШ | wx x |o x x|x|bs 
DAY MONDAY-FRIDAY-CONTD 
АВС RYANS HOPE-MON(B)-CONTD 12. L. 5.6 
ABC ALL MY CHILDREN-MON(B) 2 1.00- 2.00M 1. 8,880 10.6['6,370 7.6 21 | 7.1 
1: 114* @1*| TT 
i TT 
1 7.9* 21*| 8:0 
ABC ABC DAY NEWSBRIEF -MON(B) 2 1.57- 1.59PM 1. 6,700 8.0| 6,290 7.5 20 | 7.5 
ABC ABC DAYTIME NEWSBRIEF-M-F 1 > 1. 7,040 8.4| 6,790 8.1 26 | 8.1|M-F 
2 1.57- 1.59PM 1. 6,290 7.5| 6,120 7.3 25 | 7.3|TU-F 
ABC ONE LIFE TO LIVE-MON(B) 2 2.00- 3.00PM 2. 7,790 9.3| 6,030 7.2 20 | 7.2 
2 1:3* 20*| 7:4 
: | т1 
2; 7.2% 20*| 7.3 
ABC GENERAL HOSPITAL- B) 2 3.00- 4.00РМ 3. 9,050 10.8| 6,620 7.9 22 | 8.1 
ни 3. 8.1* 23*| 8.0 
3. 8.0 
3: 7.8* 21*| 76 
CBS CBS EARLY MORNING NEWS 6.30- 7.00АМ 6.30 1,590 1.9| 1,170 1.4 19 | 1.1|M-F 1,590 1.9| 1,260 1.5 20 | 1.4 
6.45 1.6 |M-F 1.6 
CBS CBS ERLY MORN.NEWS-MON(B) 2 6.30- 7.00АМ 6.30 500 .6 „5 
6.45 „6 ron. 
CBS CBS MORNING NEWS 1-MON(B) 2 7.30- 8.00AM 7.30 1,840 2.2| 1,420 1.7 12 | 1.5|MON. 
7.45 1.9 MON. 
CBS CBS MORNING NEWS 2-MON(B) 2 8.30- 9.00AM 8.30 3,440 4.1 2,850 3.4 15 | э.1 мом. 
8.45 3.7 |MON. 
CBS $25,000 PYRAMID-MON(B) 2 10.00-10.30АМ 10.00 4,690 5.6| 4,110 4.9 16 | 4.9|MON. 
10.15 5.0 |MON. 
CBS CBS NEWS SPEC.RPT-10.36AM(SUS) 1 10.36-10.42AM 10.30 THU. 
CBS CHILD'S PLAY-MON(B) 2 10.30-11.00AM 10.30 4,530 5.4| 3,770 4.5 14 | 4.4|MON. 
10:45 4:5 мон: 
CBS CBS NEWS SPEC.RPT-10.45AM(SUS) 1 10.45-11.03AM 10.45 THU. 
CBS PRICE IS RIGHT 1MON(B) ? 11.00-11.30АМ 11.00 5,280 6.3| 4,440 5.3 16 | 5.0|MON. 
11:15 5:6 oN; 
CBS US OPN TENNIS-FRI.11:00AM(S) ? 11.00-12.30PM 11.00 5,870 7.0| 2,430 2.9 14 | 3.1|FRI. 
11:15 2:6* 13*| 2:1|FRI: 
. 11.30 2.3 |ЕВІ. 
11.45 2.6* 13*| 3.0 j|FRI. 
12.00 3.6|FRI. 
12.15 3.5* 16*| 3.3|FRI. 
CBS PRICE IS RIGHT 2-MON(B) ? 11.30-12.00NN 11.30 6,620 7.9| 5,530 6.6 20 | 6.6|MON. 
11.45 6.6 MON. 
CBS NEWSBREAK-11.57 11.57-11.59AM 11.45 6,700 8.0| 6,450 7.7 31 T.T|M-F 5,870 7.0| 5,700 6.8 29 | 6.8|TU-TH 
CBS NEWSBREAK-11.57-MON(B) ? 11.57-11.59AM 11.45 5,110 6.1| 4,860 5.8 17 | 5.8|MON. 
CBS CBS NEWS SPEC. REPORT(SUS) ? 12.14-12.39PM 12.00 TUE. 
CBS CBS NEWS SPEC.RPT-12.35PM(SUS) 1 12.35-12.49PM 12.30 FRI. 


A-49 U.S. TV HOUSEHOLDS: 83,800,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A50 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 WEEK 2 


TOTAL AUDIENCE | AVERAGE. AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY WK TIME — QUARTER! ноцѕеногоз |HOUSEHOLDS SHARE HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (МҮЛ) HOUR | оу æ | т * X у * 09 ж я 
DAY MONDAY -FRIDAY-CONTO Ж 
A .30- 6.00 .30 12,820 15.3| 3,770 4.5 12 | 4.3 MON. 
CBS US OPN TENNIS-MON.(S) 2 12.30- 6 PM 22,32 3:9* 11*| 3:4 (мом: 
1:00 3:6 MON. 
1:08 3.6* 10*| 3:5 | MON: 
1:30 221 мом. 
1:45 4.1* 115 | 4:1]MON: 
2:00 4:3 MON 
2115 4.5* 12*| 4:7 IMON. 
2548 4:6 ON; 
5245 4.8* 13* | 4:9 |MON: 
20 4:4 MON: 
3115 4.3* 12* | 4:1 |MON. 
2789 4:0 NON 
3:45 4.1* 11* | 4:1 |MON: 
14 4:3 MON: 
4:15 5.2* 14* | 5.5 |MON. 
24% 5:4 мМ. 
+ as 5.5* 14* | 5:5 мМ. 
5.00 5.2 |MON. 
5:15 4.8* 12*| 4:5 |MON. 
5.30 4.3 |MON. 
5:45 4.4* 11* | 4:5 |М: 
——.———-—— ——— — ——-—-— " šu 
CBS CBS NEWS SPEC.RPT- 1.03PM(SUS) 1 1.03- 1.17РИ 1.00 THU. 
CBS US OPN TENNIS-FRI. 1:00РМ(5) 2 1.00- 5.00PM 1.00 10,810 12.9| 3,020 3.6 13 4.5|FRI. 
1:15 4:3* 16* | 4:2 |FRL: 
1.30 4.3|FRI. 
1.45 4.0* 15*| 3.8|FRI. 
2.00 3.9|FRI. 
2.15 3.7% 15%| 3.6|FRI. 
2.30 3.4|FRI. 
2.45 3.5* 13* | 3.6|FRI. 
3.00 3.7 |FRI. 
915 Зое МЕНД FU 
3.30 3.4 |FRI. 
3.45 ы ӨЗМЕЛІ 
4.00 3.2 |FRI. 
4.15 3.0* 10*| 2.8|FRI. 
4:30 2:9 FRI: 
4:45 3.1* 10*| 3:2 FRI: 
CBS CBS NEWS SPEC.RPT- LA3PM(SUS) 1 1,43- 1.49PM 1.30 FRI 
CBS МЕМ5ВҢЕАК-3.57 3.57= 3.59PM 3.45 5,610 6.7| 5,360 6.4 20 | 6.4|M-F 5,030 6.0| 4,690 5.6 18 5.6 |TU-TH 
CBS CBS NEWS SPEC.RPT- 5.39PM(SUS) 1 5,33- 5.30PM 5.30 THU 
NBC NBC NEWS AT SUNRISE 6.30- 7.00АМ 6.30 1,510 1.8| 1,090 1.3 14 1.2 |M-F 1,510 1.8| 1,090 1.3 13 1.0|TU-F 
6,45 1.5|M-F 1.6|TU-F 
NBC NBC NEWS AT SUNRISE(B) 2 6.30- 7.004М 6.30 840 1.0] 670 .8 13 | .5|MON. 
6.45 1.0 |MON. 
NBC TODAY SHOH-T.30AM(B) 2 7.30- 8.00AM 7.30 2,180 2.6| 1,760 2.1 15 | 2.1]VON. 
1:48 2:1 мн: 


А-51 18. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


AS?  Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE. TOTAL AUDIENCE | AVERAGE AUDIENCE | AV&. | үр. 
DAY TIME — QUARTER нк CAST. 
HOUSEHOI HOUSEHOI EHOLDS [HOUSEHOLDS SHARE|4HR| — 
NETWORK/PROGRAM % и; — HOUR | Чо и шр mn кси wa ox |o | олус 


DAY MONDAY-FRIDAY-CONTD 


NBC TODAY SHOW-8.30AM(B) 2 8.30- 9.00АМ 8:20 3,020 3.6 15 
NBC SPECIAL REPORT-NBC(SUS) 1 10.45-11.00АМ 10.45 
МВС DREAM HOUSE(B) 2 11.30-12.00NN 11.30 4,610 16 


NBC NBC SPECIAL REPORT(SUS) 


DAY SATURDAY 

ABC MENUDO-8:25AM 

ABC SCHOOLHOUSE ROCK-8.25AM 
ABC MENUDO- 10:25AM 

ABC SCHOOLHOUSE ROCK-10.55AM 
ABC SCHOOLHOUSE ROCK-11.55AM 
ABC SCHOOLHOUSE ROCK-11:55AM 


4,270 
2,600 3.1| 2,180 2.6 19 


6,700 


6,370 


5 
Ë 
5 
š 
5 
Ë 
š 
= 
Б 
= 
5 


ABC NCAA FOOTBALL GAME 3.13- 6.43PM po 18,100 
6.4! 
АВС NCAA FOOTBALL PRE 2 3.00- 3.13PM -GRID 5,780 


— — — ---------- — 
CBS IN THE NENS- 8.26АМ 8.26- 8.29AM 8.15 2,100 2.5| 1,840 2.2 16 | 2.2 2,430 2.9| 2,010 2.4 16 | 2.4 
CBS IN THE NEWS- 8.56АМ 8.56- 8.59AM 8.45 2,850 3.4| 2,680 3.2 18 | 3.2 3,020 3.6| 2,680 3.2 17 | 3.2 
CBS ІМ THE NEWS- 9.26АМ 9.26- 9.29AM 9.15 2,260 2.7| 2,010 2.4 12 | 2.4 2,930 3.5| 2,770 3.3 15 | 3.3 
CBS ІМ THE NEWS- 9.56АМ 9.56- 9.59АМ 9.45 3,270 3.9] 3,020 3.6 16 | 3.6 4,360 5.2| 4,190 5.0 21 | 5.0 
CBS IN THE МЕИ5-10.56АМ 10.56-10.59AM 10.45 4,360 5.2| 3,690 4.4 17 | 4.4 4,190 5.0| 3,770 4.5 18 | 4.5 

BS IN THE NEWS-11.26AM 1 11.26-11.29АМ 11.15 3,850 4.6| 3,690 4.4 16 | 4.4 

CBS IN THE МЕИ5-11.26АМ(8В) 2 11.26-11.29AM 11.15 3,440 4.1| 3,350 4.0 15 | 4.0 

CBS IN THE NEHS-11.56AM 1 11.56-11.59AM 11.45 4,020 4.8| 3,520 4.2 16 | 4.2 

CBS IN THE NEWS-11.56AM(B) 2 11.56-11.59AM 11.45 4,440 5.3| 4,190 5.0 18 | 5.0 

CBS IN THE NELS-12.26PM 1 12.15 2,930 3.5| 2,680 3.2 12 | 3.2 

МВС ASK NBC NEMWS-8:2BAM 8,28- 8.30AM 8.1% 3,020 3,6| 2,770 3.3 24 3.3 2,770 3.3| 2,680 3.2 21 3.2 

NBC ASK NBC NEWS-8:58AM 8,58- 9.00AM 8.45 4,020 4.8] 3,850 4.6 25 | 4.6 3,940 4.7| 3,770 4.5 24 | 4,5 

NBC ASK NBC NEWS-10:28AM 10.28-10.30AM 10.15 5,360 6.4| 5,110 6.1 24 | 6.1 5,450 6.5| 5,110 6.1 23 | 6.1 

NBC ASK NBC NEWS-10:58AM 10.58-11.00АМ 10.45 4,780 5.7| 4,610 5.5 22 | 5.5 3,600 4.3| 3,270 3.9 15 | 3.9 

NBC ASK NBC МЕМ5-11:58АМ 11.58-12.00NN 11.45 4,270 5.1| 4,110 4.9 18 | 4.9 4,190 5.0) 3,850 4.6 17 | 4.6 

NBC NBC SPORTS-30 ROCK 2.00- 2.17PM PRID 4,610 5.5| 4,190 5.0 18 -— 4,530 5.4| 4,110 4.9 15 Буй 
E 5 

DAY SUNDAY 

CBS IN THE NEWS-7.26AM-SUN(SUS) 7.26- 7.29AM 7.15 

CBS IN THE NEWS-7.56AM-SUN(SUS) 7.56- 7.59AM 7.45 

CBS CBS NFL TODAY 1 12.30-12.59PM us 7,040 8.4| 5,530 6.6 24 T 


A-53 8. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


ки  Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK1 | WEEK 2 . 

TOTAL AUDIENCE AVERAGE AUDIENCE к TELE- TOTAL AUDIENCE AVERAGE AUDIENCE TELE- 

DAY W ТІРЕ | QUARTER NIDSY| esr CAST. 

NETWORK/PROGRAM # (NYT) НО MS uL зиме en |»: E xd Kar 


DAY SUNDAY-CONTD 


CBS CBS NFL FOOTBALL GAME 1 1 12.59- 4.20PM -«GRID 19,610 23.4| 9,220 11.0 32 
2 1.00- 4.12PM GRID 24,720 29.5 |11,560 13.8 36 
4.00 14.8* 36* [14.5 
4.15 10.6% 29% 3.8 
4.30 
CBS CBS NFL FOOTBALL-POST 1 6.52- T.00PM 6.45 6,540 7.8| 4,530 5.4 13 | 5. 
NBC NFL '83-NBC 1 12.30-12.59PM -GRID 3,110 4.5| 2,600 $9.1 11 
12.45 3.1 
МВС NFL FOOTBALL GAME 1-NBC 1 12.59- 4.15РМ -GRID 12,990 15.5| 5,450 6.5 19 
2 1.00- 3.56PM -GRID 15,000 17.9| 7,040 8.4 22 
4.00 << 
4.15 T2$* 20% 
4.30 
NBC NFL FOOTBALL POST-NBC 2 3.51- 4.00PM 3.45 6,290 7.5| 4.610 5.5 43 


A55 US. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


